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Sparks 


Graham’s Bill Eaton 
How to Sell Retail 
Louis Block Passes 

Wilbur Shaw Diversified 


By 
Chris Sinsabaugh 


S column conductor, despite 
aches of the flesh and anguish 
of the spirit induced by a new 
diet calling for nothing but solids, 
went out to Graham the other day 
and came back with a dark horse. 


Discovery of the dark horse was 
incidental to the trip—a trip de- 
signed to find out how Graham’s 
new production program was 
progressing. And what the con- 
ductor found was wholly pleasing. 
Sub-assemblies start this week, 
with several hundred more men 
back at work, and actual car pro- 
duction will be well under way be- 
fore the close of this month. Dis- 
tributors and dealers with solid 
financial ratings have already 
booked nearly as many orders as 
last year’s total production, I was 
told. 

* * * 


BUT TO GET back to the dark 
horse. The conductor found a sec- 
retary and treasurer, W. L. Eaton 
—Bill’s the first name— about 
whom little has been said to date, 
but who it seems played a most 
important role in the recent reor- 
ganization of Graham-Paige and 
today with J. B. Graham and 
August Johnson constitutes the 
managerial committee. While, 
therefore, having a hand in the af- 
fairs of the company as a whole 
his efforts are, of course, spent 
more in the financial end and he 
has been largely responsible for 
Graham’s present financial pro- 
gram, it is said. 

That last piece of work par- 
ticularly impressed the conductor, 
who had just been through a 
terrific struggle with his own 
feeble income tax return, and who 
stands in utter awe of men 
schooled in financial matters hav- 
ing to do with other than out-go. 

* * * 

BILL ENTERED the industry in 
Seattle in 1907 as a retail sales- 
man, but shortly became a dis- 
tributor in his own right, handling 
Pope-Toledo and later Chalmers- 
troit as well. In 1914 he became 
the first Dodge distributor in the 
Seattle territory and continued to 
andle Dodge under his own name 
during a period of 20 years. 

In his time he has sold upwards 
of 25,000 automobiles and has done 
&2 annual business in seven fig- 
ures. Bill helped organize and was 
the first president of the Seattle 
alers Assn. and served on the 
directorate of the NADA for sev- 
tral years beginning in 1925. 

A musty paper in his files 
a that in 1919 he put in a 
id for Dodge car No. 500,000, only 

(See SPARKS, Page 19, Col. 1) 
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High Court Rules 


S.C. Diversion Is 
Unconstitutional 


Decision Nullifies Action 
Diverting $2,000,000 to 
Non-Road Funds 


COLUMBIA, S. C.—Taxing 
South Carolina motorists for 
roads and using the tax reve- 
nue for purposes other than 
road improvement is_ un- 
constitutional, the state supreme 
court has ruled in a unanimous 
opinion. The decision nullifies ac- 
tion of the state legislature ap- 
propriating $2,000,000 of automotive 
tax funds to non-highway pur- 
poses. 

“We have a constitutional direc- 
tion that a law which levies taxes 
shall distinctly state the object of 
the same, to which object the tax 
shall be applied; and a statutory 
imposition of a tax on gasoline and 
motor vehicles for the construction 
and maintenance of highways, and 
for the payment of the principal 


The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
—* in AN Today: 


Make 


Chevrolet 57,704— 1 
Ford 46,190— 2 
Plymouth 36,153— 3 
Buick 18,977— 4 
Dodge 18,685— 5 
Pontiac 18,807— 6 
Olds 18,520— 7 
Studebaker 4,248—13 
9— 8,934 Chrysler 6,928— 8 
10— 8,214 Mercury 5,399— 9 


Total All Makes 
318,212 246,984 


For complete standings of all 
makes, see Page 13, this issue 


Pos. 
1—81,289 
2—52,9386 
8—40,309 
4— 27,321 
5—20,094 
6—19,649 
I—17,180 
8— 8,972 





of state highway certificates of in- 
debtedness, and the interest ac- 
cumulating thereon,’ the court 
held in its unanimous opinion. 
“Under the present constitutional 
(See DIVERSION, Page 10, Col. 5) 


Reo Gets $500,000 
from RFC, Starts 
* a 
Buying Materials 

LANSING. — Officials of Reo 
Motor Corp. last week revealed 
receipt of $500,000 from the Re- 
construction Finance Corp., repre- 
senting the first quarter payment 
of a $2,000,000 loan authorized re- 
cently by RFC. 

The corporation will immediately 
start purchasing materials for 
production of trucks and buses. 
Actual production on the line of 
six-cylinder trucks and speed wag- 
ons will not get under way for 
six or eight weeks however. 

The loan will make possible the 
hiring of approximately 1,000 em- 
ployes. Corporation officials em- 
phasized, however, that only 
former empleyes will be hired. 

The new line of trucks will be 
powered with Reo Gold Crown 
motors. There will be no passenger 
cars manufactured. 












---Or Forever Hold 


Your Peace 


vs 20 in Washington members of the automotive in- 
dustry will be given an opportunity to be heard in sup- 
port or opposition to the promulgation of a code for the 
industry by the Federal Trade Commission. So far it seems 
that most of those appearing before the commission will 
appear in opposition, since dealers the country over have 
expressed an almost unanimous opinion that the code as 
proposed by FTC would do little, if anything, to improve 
conditions between the industry and its customers, and 
therefore is not needed at this time. 


Every member of the industry who can possibly attend 
this meeting should make every effort to be there. If you 
fail to make clear your opposition to this code now, you are 
supporting the code. If you fail to make known your support 
for the code, you are opposing it. Be present or be repre- 
sented at this meeting. It is important to you and every 
member of the industry. 


March 30, voting will close on the proposed Patman bill 
to regulate the industry. Your vote, to be effective one way 
or the other in this referendum which is now being con- 
ducted by the National Automobile Dealers Assn., must be 
in Detroit before that time. 


May we again call the attention of dealers to the fact that 
these are two separate and independent actions, completely 
non-related. The FTC proposed code was issued Feb. 19, 
1940, based upon recommendations made at a trade practice 
conference called by the commission on Apr. 26, 1938, at 
the request of NADA. That conference was attended by ap- 
proximately 600 members of the industry, although notice 
had been sent to all dealers and manufacturers in advance. 
Efforts of FTC at that time to write into the code a clause, 
banning co-operative efforts among dealers to control used 
car prices, were voted down at the conference. 

This clause was considered the backbone of the code, so 
far as dealers were concerned, since they were hopeful then 
that they would be able to revive the used car sections of 
the then-defunct NRA code. In the present code, which will 
be brought up for hearing Wednesday, FTC has reinserted 
its prohibitions against such used car controls and has 
broadened many of the other clauses contained in the 
original recommendations. Thus, from a dealer standpoint, 
the present code would seem to lend little in the way of help 
and, since no effective used car allowance control has been 
established to date, there seems to be no need for such a 
prohibition in public interest. 


The Patman Bill is of more recent origin. This came into 
being following the annual meeting of NADA at San Fran- 
cisco last year, at which time NADA was instructed by 
resolution from the floor to prepare a “model” contract to 
submit to all manufacturers for approval or rejection be- 
fore Dec. 1 last. The contract was drawn and discussions 
were held with General Motors and Chrysler. For some 
reason, never divulged, no meeting was held with Ford 
Motor Co., or at least none was reported. 

Among the several independent manufacturers, willing- 
ness was expressed to discuss the contract but, so far as 
we can learn, no action was taken. On this basis the execu- 

(Continued on Page 4) 





Patman Straw Vote 


Not with any intention of influencing dealer vote one way or an- 
other, but merely as an effort to feel out sentiment of dealers to- 
wards the proposed Patman bill, Automotive News would appreciate 
your co-operation in filling out this ballot and returning it at once. 


How did you vote on the Patman Bill? 





Results of early voting on this ballot will appear in Automotive 
News next week-end, probably days ahead of the official tabulation. 
This is NOT an official vote. Do not sign. Send to Automotive News, 
2751 East Jefferson, Detroit, Mich. 
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NADA, ATAM TO OPPOSE FTC CODE 


Meetings 
For Washington 
Monday, Tuesday 


Dealer Response Indicates 
Unanimous Opposition 
To Proposed Rules 


By William C. Callahan 
Managing Editor 

_ DETROIT. — Representa- 
tives of the Automotive 
Trade Assn. Managers and 
the National Automobile 
Dealers Assn. will appear in 
Washington next Wednesday (Mar. 
20) to oppose the promulgation of 
a code of ethics for the automo- 
tive industry by the Federal Trade 
Commission. 

The commission issued its pro- 
posed rules for such a code Feb. 
19, and dealers and association 
managers throughout the country 
have registered strong opposition 
to them since that time. 

The executive committee of 
NADA has been called into session 
for Monday morning in Washing- 
ton and representatives of the 
ATAM will meet in Washington 
Tuesday. Whether a joint meeting 
of these groups will be held Tues- 
day was not certain at press dead- 
line but it seems likely that this 
course will be followed. 

The original request for such a 
code was entered with the FTC on 
June 30, 1937, and a trade practice 
meeting of the industry was called 
the following spring. Manufactur- 
ing members of the industry did 
not officially respond at this con- 
ference, which was called for Apr. 
12, 1938. The dealer body as a 
whole was notified of the meeting 
through the NADA and approxi- 
mately 600 dealers or their repre- 
sentatives attended the meeting, 
which was held in conjunction 
with the annual meeting of NADA. 

At that time, several rules 
recommended by FTC were op- 
posed by dealers, but these have 
been incorporated in the present 
proposed regulation. There has 
been some feeling that if NADA 
were to withdraw its request for 
such a code at this time, FTC 
could not continue with plans for 
such a code. ’ 

This is not necessarily true, 
since in a general way FTC. can 
promulgate such codes on its own 
motion. 

At an earlier time, however, 

(See FTC CODE, Page 3, Col. 3) 


41 NADA Meeting 
In Pittsburgh Set 
for Jan. 20 to 23 


DETROIT. — Dates for the 24th 
annual convention of the National 
Automobile Dealers Assn., to be 
held in Pittsburgh, have been set 
for Jan. 20-23, 1941. 

Arrangements are being made by 
officials with the expectation of 
the largest convention in the his- 
tory of the organization. Pennsyl- 
vania has more automobile dealers 
than any other state in the union, 
and since Pittsburgh is in the heart 
of the dealer population, that city’s 
invitation to hold next year’s con- 
vention there was accepted, it was 
reported. 

Headquarters of the convention 
will be at the William Penn hotel. 














Chicago Dealers 


Inventories Show Decline 
First Time in Seven Months 


By Mel Adams 
Staff Correspondent 

CHICAGO.—As if in response to 
steady pleas by the Chicago Auto- 
mobile Trade Assn. to trade more 
carefully, used car inventories of 
250 Cook county dealers experi- 
enced their first monthly drop 
since July of last year, standing 
at a 46.6 day supply on Mar. 1 as 
against 52 days on Feb. 1 of this 
year and on Mar. 1, 1939. 

The sales and inventory report 
of the CATA, incidentally, is more 
representative than any of its 
predecessors, since a record num- 
ber of dealers collaborated by 
sending in returns. 


Until checked, the upward trend 
was shown in these figures: a 28- 


Oldsmobile Sees 
1940 Sales Near 
All-Time Record 


LANSING.—“Oldsmobile is defi- 
nitely set for one of the two biggest 
years in its 43-year history,” said 
D. E. Ralston, general sales mana- 
ger of Oldsmobile, when he returned 
to Lansing last week from a coast- 
to-coast trip in which the entire 
Oldsmobile field organization was 
contacted, as well 
as many Oldsmo- 
bile dealers and 
salesmen, 

“Genuine opti- 
mism is much in 
evidence in every 
section of the 
country,” Ralston 
added, “and the 
public demand for 
new cars gives 

" assurance of con- 

D. E. Ralston tinuing through- 

out the year, 

which means that Oldsmobile will 

continue to operate on a capacity 
basis throughout the model run. 

“The encouraging fact is that bet- 
ter business is not confined to any 
one particular section of the nation,” 
Ralston continued. “For instance, 
in the New York area, despite severe 
winter weather, our sales are run- 
ning more than 28 percent ahead of 
last year. In the Middlewest, Olds- 
mobile sales for the first two months 
of the year are 54 percent ahead of 
last year, and on the Pacific coast, 
for January and February, sales are 
29 percent ahead of this time last 
year. Dealers in all sections were 
highly pleased with prospects for the 
spring months and in every instance 
predicted even greater gains for the 
coming season.” 

Ralston reported sales of the com- 
pany’s low-priced Series Sixty, for 
January and February, ran 61 per- 
cent ahead of last year. Oldsmo- 
bile’s Custom “8” Cruiser model has 
enjoyed gains of 170 percent during 
January and February over the 
same months of last year. 


Outlook Held Bright 


WASHINGTON.—Reports to the U. 
S. department of commerce from the 
Philippine Islands show that auto- 
mobile business has been very good 
there, with virtually all 1939 cars 
sold. Arrivals of new models have 
been delayed somewhat by nipping 
difficulties. Used car sales also have 
been high—reaching a new peak in 
January. The outlook for both new 











and used car sales in the Philippines 
is said to be excellent, however. 


| day supply on July 1; 29.6 days on 


Aug. 1; 31.8 days on Sept. 1; 34.2 
days on Oct. 1; 35.4 days on Nov. 
1; 43 days on Dec. 1; 50.7 days on 
Jan. 1, and 52 days on Feb. 1. 

Participating dealers reported 
their sales during February at 7,- 
796 used cars, and the number on 
hand as of Mar. 1, at 12,108. 

Number of units on hand by 
yearly models reveals a decrease 
consistently in the matter of 
daily supply, as compared with the 
previous month. The story in this 
regard was: 

A 22-day supply of 1931 and 
older models; a 34-day supply of 
1932’s; a 32-day supply of 1933’s; a 
39-day supply of 1934’s; a 42-day 
supply of 1935’s; a 52-day supply 
of 1936's; a 60-day supply of 1937's; 
a 66-day supply of 1938’s, and a 
47-day supply of 1939's. 

The record of reduced inven- 
tories was made in the face of 
heavy new car sales, and the 
figures further indicate that late 
models are being traded in upon 
a@ larger scale than usual. 


Packard Given 
Navy Contract 
For $2,000,000 


DETROIT.—Packard Motor Car 
Co. last week announced acceptance 
of a $2,000,000 contract for the pro- 
duction of super-marine engines. 


The new engines develop 1200 horse- | Amesb 


power each and will be used by the 
United States Navy to power ultra- 
high speed surface torpedo craft 
now under construction. 


“During the latter part of 1939 we 
accepted a contract to build these 
engines as power plants for experi- 
mental surface torpedo boats now 
being built for the Navy,” President 
M. M. Gilman said. “In carrying out 
this assignment our engineers have 
developed a new and improved en- 
gine based on the Packard motors 
used by Gar Wood in his several 
successful defenses of the Harms- 
worth Cup.” 

From an engineering standpoint, 
the new engine is a development of 
the Packard 60-degree V-12 cylinder, 
water-cooled aircraft engine origi- 
nally developed for the Army and 
Navy Air service. The new engine 
also stems from experiences in the 
production of Packard’s famous 
“Liberty” airplane motor of the 
World War. 


The aircraft engine had an ap- 
proved rating of 800 horsepower. 
When Gar Wood was in search of an 
engine capable of defending the 
Harmsworth Cup, Packard con- 
verted these airplane motors for 
marine use. Over a period of years 
the horsepower was increased by 
stages from 800 unsupercharged to 
over 1200 at 2400 r.p.m. supercharged. 

Packard’s $2,000,000 engine order 
is an offshoot of the Navy’s $15,000,- 
000 experimental program. A total 
of $261,000 is being used by Packard 
in the development and testing of 
seven experimental engines. The 
balance, $1,875,000, covers construc- 
tion and delivery of 81 engines for 
Navy boats now in construction. 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
“‘wide-awake”’ in the industry. 





h WILLYS DEALER signed up. 
Willys-Overland Motors, Inc., is shown in his office i 
president and general manager of Hotel Super Service Garage, 
at the moment when Haaser signed the contract 
h authorized dealer. Over 800 new dealers have been signed up 


"s 


Joseph W. Frazer, president of 
with Carl M. Haaser, 
Fremont, O., 
which made him the com- 


since introduction of the 1940 Willys, Frazer said. 
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Check Rise in Used Car Stock; 








Pontiac Salesmen Confer . . . 





WHEN MASTER SALESMEN met at the two-day conference last week 
os star salesmen, who represent Pontiac in its 23 zones. Left to right are 
at Patterson, Montrose Motor Sales Corp., Brooklyn, 


leading Pontiac 


salesman in the United States and president of the Pontiac Salesmen’s 
Guild; D. U. Bathrick, Pontiac general sales manager, and R. H. Grant, 
vice-president in charge of sales of General Motors. 





A GROUP of the best Pontiac salesmen in the United States who were 
among the 23 star salesmen, one from each Pontiac zone, who attended the 
March merchandising conference at the factory. Left to right, J. A. Grier, 
manager of Pontiac’s central region; A. L. Sahbados, Townsend Motors, 
Philadelphia; C. O. Rosseau, Southern as Co.. New Orleans; Daymon 


esbury, of Wise-Phillipps Co., 


r, N. gsness, Prather 


Motors, Sioux Falls, S. D.; Chas. Willis, J. A. Herzog, San Francisco, and 
Nat Patterson, Montrose Motor Sales Corp., Brooklyn, and top Pontiac sales- 


man of the United States. 





Vv. L. MURRAY, assistant general sales manager in charge of the East for 
Pontiac (left); J. A. Grier, manager of the central region, and V. Davi- 
son, assistant general sales manager in charge of the West, during a recess 
at the March merchandising conference at the Pontiac factory. 





Improved Methods Bring 
Better Wages, Sloan Asserts 


NEW YORK.—Improved technol- 
ogy in the automobile industry has 
resulted in consumer benefits, as ex- 
pressed—but only in part—by the 
lower price per pound. At the same 
time it has been possible to increase 
wage rates substantially. 

Thus, there is a real contribution 
toward greater purchasing power, it 
is pointed out in a current message 
to stockholders by Alfred P. Sloan 
jr., chairman of General Motors, 
who explains: 

“Sound and lasting advancement 
—real progress—in the nation is 
rooted in the widening use, and 
hence enjoyment, of industry’s 
goods and services, both necessities 
and conveniences. Increased indus- 
trial activity, fuller employment and 
higher living standards require a 
balanced economic distribution be- 
tween industry’s component groups 
—consumers, workers and inves- 
tors; government, too, has a share. 

“The total productivity of indus- 
try may be increased by the applica- 
tion of better tools and methods. 
However, the attempt by any one 
group to advance itself uneconomic- 
ally at the expense of another is 
bound to fail. It may result in re- 
ducing the shares of all. 

“If the point is reached, for in- 
stance, where technical advances re- 
sulting in increased efficiency are 
unable to compensate for higher 
wages, or shorter hours, or both, 
some other group must take that 
much less. 

“For instance, the price of the 


product to consumers — including 
the worker himself—may rise. Then, 
fewer goods are purchased—demand 
falls off—and hours of work to- 
gether with real annual earnings are 
reduced. The apparent gain has be- 
come an actual loss. Naturally, any 
higher imposts by government on 
production or consumption, by in- 
creasing the price of goods, auto- 
matically reduce the share of work- 
ers, investors and consumers in in- 
dustry’s productivity. 

“In the automobile industry im- 
proved methods resulting in con- 
stantly-increasing efficiency have 
made possible wage rates well above 
the level of industry in general. Su- 
perimposed upon this has been 
substantially greater values for 
customers. 

“Such a result is highly desirable 
to the degree that it represents an 
evolutionary process, rather than 
arbitrarily imposed levels. Increased 
real wages buy more, and lower 
prices bring goods and services 
within the reach of more buyers. 
This is the effective means to a 
sound and advancing economy, to 
the enlarged opportunities that all 
so greatly desire.” 


Diversion Is Nullified 


WASHINGTON. — The supreme 
court of South Carolina has just ruled 
that taxing motorists for roads and 
using the tax revenue for purposes 
other than road improvement is un- 
constitutional. Action of the legisla- 
ture in appropriating $2,000,000 of 
automotive tax funds for non-high- 
way purposes is thus nullified. 
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Hudson Reports 
°40 Sales Already 
Top All of 1934 vc 


DETROIT.—“With the 1940 moggD can! 
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season almost half over,” gaidit is use 
George H. Pratt, general sales maphindustry, 
ager of Hudson, “it is significanftters ‘ 
that Hudson’s domestic shipmentweek. Tt 
so far this season are already 11,gmost ce 
cars ahead of the entire 1939 sealas “prop 
son, although nearly six months ofis there | 
the 1940 season still remain. in what | 

“In the first four months of t, a d 
present model season,” he ¢o,}% the | 
tinued, “covering the period fro,» wri 
Oct. 1 to Jan. 31, Hudson’s new | 
registrations showed an increase oj “ren 
98 percent as against the co a 


sponding months of the 1939 seago, 


“Hudson’s retail sales in gid 


are mal 


United States for the five month they vot 
from October through Febru: 

were more than double the total istion | 
for the same period of the 19: eliminat 
season,” Pratt said. “Retail saled chose to 
have shown steady increases in 

cent weeks, even though the spring 
selling season is still some time of po ni 


Since the second week of Februar 
each succeeding week has shown 4. regard 
gain over the week preceding ap Hon, but 
sales for the week ending March } see! 
showed an increase of 17 perce os oak 
over the previous week. tend 

Since the date on which its 15 ing. The 
models were introduced, Pratt saidlip its rep 
Hudson has materially strengthenedrow invet 
its sales organization through thdpmmend: 
addition of 792 new dealers in alyluntar! 
parts of the country. The full effects) that 
of these additions to the distributlenacted | 
ing organization, he stated, will t 
come apparent when the spring sell] “The : 
ing season starts. the ma 


Wash. Dealers ei 


Among 


To Convene in |'™ 
Seattle Mar. 237! 
Special to Automotive News “Com] 
SEATTLE.— Annual conven has t 
of the Washington Automotivthrough 
tial rest 


tive | 































































Trade Assn. will be held at 
Olympic Hotel here, March 25, witipointmen 
sessions starting at 2 p.m, me ter 
concluding with a dinner meetin p “Deak 
M. . Anderson, of Andersa@v sured 
Buick Co., Seattle, state presideniithreat of 
has issued official call for the coniears that 
vention which is expected to be thi, “Deal 
most important in many years, ft sured 


it will give serious consideratic 
with appropriate action, to the 
major problems now confrontiz 
the industry: the Patman-Horng) 
proposed law and the Federal 
Commission fair trade practice, 
regulations. The third major suber 
ject will be possible state legislhiealers t 
tion, in anticipation of the leg 


imen 
“List 


ttedly 


BLO’ 


lature meeting early in 1941. “The « 
Speakers at the state conventitl ion ¢n, 
include Geo. B. Wallace, of Port 
land, Studebaker distributor; M. F) o pric 
Trenne, manager of Montana Mote} eroneo, 
Car Dealers Assn. and Carl | , 
Heussy, manager of the Washin really h 
ton and Seattle dealer association tial for 
All three attended the recent N “step - 


tional Automobile Dealers $ 
convention and will report on it 
record. All will discuss the Patmat 
Horner bill, FTC code and related, 
matters. 

Heussy left March 14 by airplaz 
for San Francisco where he was 
principal speaker at the Northe 
California Motor Car Dealers Asst 
convention. His subject was 
FTC code. se 

med bj 


Wilcox Dies at 78; lieve it i 


Founded Wilcox-Rici, 
JACKSONVILLE, Fla. — Melv 
L. Wilcox, 78, founder of Jackso! 
Church-Wilcox Co. and of Wilcot 
Rich, died last Tuesday at th 
home of his son here. 

After helping to found Jacksot 
Church-Wilcox, Mr. Wilcox it meet 
vented the Jacox steering sl}, i, wit 
The device was later sold to t,,; too 
General Motors Corp. and th, ,0mon 
plant became the Saginaw Steeritt 
Gear division of GM at Saginaw 
Mich. 

Leaving Saginaw, 





whic 
the “ 
quently, | 
P all ho 
® volunt: 
still opti 
Present p 
olies, whi 


I 
Uurages 
Common 


he was 4 


sociated for a time with Buick 4, Ifa 
Flint, but returned to Saginaw 4 ee | 
become one of the founders of th} ;“Prove 
Wilcox Motor Parts & Mfg. © ations 
now the Wilcox-Rich division | “#utia 
Eaton Mfg. Co. Same, } 












| pCAUSE I feel that this space 
B can best serve its purpose when 

A is as a Hyde Park for the 

ssliedustry, 1 am printing in full two 
ificanfetters which came to me this 
ment The writers of these letters 
menigwee™ ertainly could not be classed 


; 11, yg ” 
nents of legislation.” Nor 
on dare any indication of hysteria 
oo what is said. One of the writers 
of be a dealer until quite recently 


Ma the other is still in business. 
Con ee writer Number one: 
* 





| fi 


CW Cal «q realize there is much propa- 
‘080 of ronda against the bill and that 

ho those opposed are working over- 

n th a grave mistake if 

nonth on vote in favor of this bill; yet 

brua everybody knows all desire or agi- 

total gation for legislation could be 

2 19% giminated if the manufacturers 

- d chose to make legislation unneces- 

spring ‘ e ¢ & 

ne offer DO not know what effect a nega- 


ruary! | tive referendum vote may have 
Own ui, regard to possible federal regula- 
& anion but its sad effect on the dealers’ 
arch 4 .yse seems plain enough. Personally, 
ercetti am not so concerned over the bill 
as Iam over what brought it into be- 
S 1%fing, The federal trade commission, 
t saidjin its reports as a result of the With- 
henedrow investigation, made certain rec- 
sh thdommendations and if they are not 
in allyluntarily complied with, I rather 
effecifee] that sooner or later they will be 








‘Tibutienacted into law. 

ill b s s & 

g sell} “The struggle for domination of 
the markets has made the pro- 


ducers adopt policies contrary to 
the interest of the _ retailers. 
Among these policies are: 
in 1 “The dealers’ profit opportu- 
nity has been constantly de- 
Picreased through the appointment of 
more and more dealers. 
“Competition among dealers 
en has been constantly increased 
notivthrough the elimination of territo- 
t thirial restrictions and from the ap- 
, witipointment of multiple dealers in the 
me territory. 
setin p “Dealers have been high-pres- 
lers@U sured by field workers under 
sidenithreat of cancellation to buy more 
2 conears than they could sell profitably. 











































be tii, “Dealers have been high-pres- 
aS sured into employing more 


men than could be profitably 
mployed with fair wages. 
1 . p “List prices have been kept 
q- high with long discounts, ad- 
ti mittedly to provide for indefinite 
eucrrer-allowances on trade-ins, thus 
uh couraging “chiseling” and forcing 
Tesi dealers to discriminate. 
\ ss: 8 
“The effect of these policies has 
been that the dealers have found 
ME themselves saddled with the cost 
Mote} “Price competition. This cost has 
r] pi “7oneously been called used car 
shir losses, and the used car which 
tion} “Wally holds a tremendous poten- 
tN tial for profits has been made the 
"nal a” of the industry. 
* & 


mn. it 
mean ey administration of 
slate: as you remember, was 
ust ected by the San Francisco con- 
plan “tion to prepare a contract based 
n price maintenance and exclusive 
thera “ttories. The adoption of these 
ciples would change the whole 
' retailing Picture inasmuch as the 
seen Of price competition would 
sain very largely have to be as- 
—e by the manufucturers. I be- 
a ¢ it is their unwillingness to do 
Lich. wich is the obstacle to progress 
elvita. = conference table.” Conse- 
sO hyp my, certain dealers have given 
ee hope of any readjustment on 
than un basis. I, however, am 
Se optimistic for, in my opinion, 
ksot an Policies tend toward monop- 
it “ which means the industry will 
settle with disaster unless it reforms. 
tbe sation much to expect voluntary 
the n Faeroe potas is recognized? 
er inf » at least, my hope en- 
ina common on my work for the 


e 


antic 
Port 


A ssr 


ay 7 ss: « 
| 4, it fairness to certain manufac- 
i mers, it must be admitted that 
by latlory ements in contractual re- 
Cs ennen have been made, but the 
= Point still remains the 
© step has been taken by 
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aleve tell me... 


By William C. Callahan 
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Ala. Dealers Attack Patman Bill 





the producers to assume the bur- 
den of price competition and as 
long as the dealers are made to 
carry this burden, there cannot 
be a healthful, prosperous distrib- 
uting branch; hence, no enduring 
success for the industry. 
‘Sa closing, I wish to quote 

from Mr. Richberg’s message 
to the dealers in Washington, as 
follows: 

es * & 

“‘Lest my general observations 
should be misunderstood, let me 
say in conclusion that I am not 
criticizing or opposing the effort 
of any economic group to protect 
and to promote its interests by 
seeking political aid in a struggle 
to survive against the competition 
of a more powerful group. It is 
idealistic to think in terms of the 
general welfare. It is farsighted 
to sacrifice an immediate gain for 
an ultimate greater gain. But 
everyone who is self-supporting 
has to meet the practical problem 
of how and where he is going to 
earn a living today; and in a gen- 
eral scramble to get help from the 
government he will feel that he 
should not be left behind to enjoy 
the dubious satisfaction of inde- 
pendent bankruptcy.’ 


“W= need no protection against 
our weak fellow dealers who 
are not free agents, but merely sales 
outlets for the manufacturers who 
constitute an economically strong, 
powerful group, against which the 
distribution branch as a whole needs 
protection. This is the sad view I 
have been forced to take. It is con- 
trary to my own conception of the 
industry, which I feel consists of 
three equally important branches— 
management, labor and distribu- 
tion. This veiw is embodied in the 
preamble to the NADA constitution 
and by-laws. I still hope the day 
will come when management will 
recognize this. If not, there is only 
one golution; namely, final regi- 
mentation by the government.” 
* * & 


AM a consistent reader of your 

col and am particularly in- 
terested in your attitude on the 
present controversy regarding fed- 
eral control of the automotive in- 
dustry. 

s* ¢: 8 

“I agree with you, that further 
control of business would be bad, 
but must confess that I can see no 
alternative. I wonder if you have 
talked to enough dealers, who are 
not afraid to talk, to realize just 
how bad the present situation is. 
If you ever get to St. Louis, Pd 
greatly appreciate the opportu- 
nity of talking to you. (I'd even 
be willing to pay part of the ex- 
pense of going to Detroit.) 

s + & 


“DLEASE, in your future articles, 
state what means the dealer 
may employ to help his plight— 
other than an appeal to the govern- 
ment.” 
* ¢ ¢ 
ESE same sentiments have 
been expressed to me by deal- 
ers in all parts of the country, and 
I do not think it is unfair in view 
of such symptoms to conclude 
that there is definitely something 
amiss in our present handling of 
factory-dealer relationships. 
Whether any single manufacturer 
can take the bull by the horns and 
establish relationships with his 
dealers that would end these com- 
plaints, while at the same time not 
injuring his competitive position 
as a manufacturer, still remains 
to be seen. There is still a question 
of whether or not such a move 
would be effective and whether 
dealers would remain loyal if such 
a move did injure the manufac- 
turer competitively. Now it does 
seem very unlikely to me that 
much can be accomplished by con- 
certed action on the part of deal- 
ers on one side and manufacturers 
on the other. 
* * 

The solution would seem to 
rest, rather in building up closer 
co-operation between the manu- 
facturer and his own dealers. 
That is, Ford dealers would have 

(Continued on Page 18, Col. 5) 












SERIES OF INFORMAL “breakfast meetings” such as this is being con- 


ducted by 


W. J. Graveson, Chevrolet’s Atlantic Coast regional manager, 


among the company’s dealerships in that territory. Each week-day morn- 


ing the Chevrolet Bandwagon pul 


ls up before a different dealership, un- 


loads its “properties,” consisting of hot coffee, doughnuts, sound movie 
equipment, instruction charts, etc., and rallies the dealer and his organiza- 
tion around an improvised breakfast table. While the dealer’s salesmen 
wait in line to take their turn with the hurdy-gurdy handle, members of 
the Chevrolet regional office get acquainted with the dealer and his sales 
force before the meeting starts. Center foreground, left, is Graveson, and 


with him, P. J. Frischmann, proprietor of Northern Chevrolet, Corona, 


L. I. 


where the Bandwagon breakfast session was held on March 12. 


Patman Bill and FTC Code 
Hit by Philadelphia Dealers 


PHILADELPHIA. — Voicing op- 
position to federal government con- 
trol in any form, the Philadelphia 
Automobile Trade Assn. last week 
adopted resolutions against the Pat- 
man-Horner bill and the proposed 
Federal trade commission fair trade 
code. 

Attacking the Patman bill on the 
grounds that it would deprive deal- 
ers of rights guaranteed by the U. S. 
constitution and class them as en- 
gaged in interstate business, one 
resolution declared that “it is the 


N. J. Meetings 
Study Patman 
Bill, FTC Code 


NEWARK.—To familiarize deal- 
ers with proposed federal control 
over the automotive industry, the 
New Jersey Automotive Trade Assn. 
last week staged three mass meet- 
ings, one each in Newark, Trenton 
and Camden. 

In a bulletin, sent all dealers, 
President W. W. Stillman declared 
that it is imperative that all dealers 
understand both the Patman-Hor- 
ner bill and the proposed Federal 
Trade Commission code before cast- 
ing a vote in the current referendum. 

“Approval of the Patman bill,” 
Stillman asserted, “would put every 
dealer in interstate commerce, and 
make every dealer subject to the 
Wagner labor act and the Wages 
and Hour act of the federal govern- 
ment. Urless benefits to be derived 
from such a move are of sufficient 
value to the dealers, a step whereby 
all dealers become interstate in the 
character of their business, is one 
that should be very carefully 
weighed.” 


FTC Code 


(Continued from Page 1) 


NADA had made application for a 
similar code in the hope that some 
controls over used car allowances 
could be developed in this way. 
When the commission indicated 
that it would sanction no such 
clauses in its code, the request was 
withdrawn and nothing further 
was done until the second request 
was made in June, 1937. 

Whether the present opposition 
which has developed to the FTC 
code is indicative of similar op- 
position to the Patman bill, about 
which a referendum is now being 
conducted by NADA, still remains 
to be seen. Ballots are now in the 
hands of dealers and must be re- 





turned before Mar. 30. Cong. 
Wright Patman, author of that 
regulatory bill, is understood 


to have indicated his willingness 
to withhold action on his measure 
until FTC announces whether it 
will promulgate a code for the in- 
dustry, following the meeting at 
Washington Wednesday. 


$230,000 for Buses 
RICHMOND, Va.—(UTPS)—Virginia 
Electric & Power Co. plans to spend 
$230,000 for buses in the transportation 
departments of Richmond, Norfolk and 
Portsmouth. 


belief of members of this associa- 
tion that more substantial progress 
in factory, dealer, public, employer 
and employe relations can be ac- 
complished by conference table 
methods if properly applied.” 

The association also asserted that 
objectives of the Patman-Horner 
bill “were it enacted, would be 
invalidated by the U. S. supreme 
court at the earliest opportunity, 
that court having long ago estab- 
lished the principle that ‘it is im- 
possible, under the constitution of 
the United States, to legislate a 
contract.’ ” 

In condemning the proposed FTC 
code, the PATA directors pointed 
out that the “rules were drafted 
with a sole view to protecting the 
buying public and offer no protec- 
tion to the retailer of automobiles.” 
The resolution protested the classi- 
fying of dealers “with the automo- 
bile manufacturer as coming under 
or amenable to Federal Trade Prac- 
tice Rules,” and declared that var- 
ious state laws, now in effect, pro- 
hibit “any unfair and unethical 
practices, the control of which the 
FTC now seeks.” 


S. C. Dealer Assn. 
Voices Opposition 
ToU.S. Regulation 


COLUMBIA, 8. C.— Unanimous 
opposition to “any federal legisla- 
tion or regulation in the automobile 





industry” was voiced last week at a} tailin 


meeting of the South Carolina 
Automobile Dealers Assn. directors. 

Two resolutions, attacking the 
proposed Federal Trade Commis- 
sion code, were adopted. One, cit- 
ing the additional expense that 
would be involved in administering 
the code, asserted that “definite 
progress has been effected in the 
betterment of manufacturer-dealer 
relations through the conference 
method, and the manufacturers 


have shown a better understanding | N 


of and willingness to recognize the 
problem that confront the industry.” 

The second resolution, noting that 
court action is contemplated to 
clarify dealers’ position in regard to 
intrastate and interstate commerce, 
called on the FTC to withhold ac- 
tion on its proposed code until after 
a court ruling has been obtained. 


3 


FTC Trade Code 
Also Denounced 
As ‘Straitjacket” 
Geo. H. Watson 


MONTGOMERY, Ala.—Proposals 
that “tend directly or indirectly to 
place the automobile industry un- 
der any federal regulatory body” 
were denounced in resolutions 
unanimously adopted by the Auto- 
mobile Dealers Assn. of Alabama, 
meeting here last week. More than 
200 dealers attended the annual 
convention. 

Resolution, opposing the Patman 
bill currently being voted on by 
the nation’s dealers, declared “we 
firmly believe that the interest of 
our industry and the country at 
large can best be served by a con- 
tinuation of free competitive en- 
terprise and the individual opera- 
tion of our respective businesses.” 

Dealers also attacked the pro- 
posal by the federal trade com- 
mission “to straitjacket on a 
national basis the automobile trade 
by imposition of federal rules of 
practice.” The association desig- 
nated C. E. Anderson, executive 
secretary, and H. B. Vaughn, of 
Birmingham, vice-president, to en- 
ter a protest before the FTC in 
Washington Mar. 20. 

John Thomas, of Gadsden, was 
elected president of the associa- 
tion, succeeding 8S. B. Quigley, of 
Mobile. Other officers are Henry 
J. Kittrell, Mobile, first vice-presi- 
dent; H. B. Vaughn, Birmingham, 
second vice-president; Thomas D. 
McGough jr., Montgomery, third 
vice-president, and C. E. Anderson, 
Birmingham, executive secretary. 

James Dalton, editor of Motor, 
in an address stated that if the 
Patman bill passed, the automobile 
dealers would become “economic 
serfs." He was equally denunci- 
atory of the proposed FTC trades 
practice rules. The “joker” in the 
Patman bill, according to Dalton, 
would give the manufacturer con- 
trol over the dealer’s business. 

Another speaker was James A. 
Simpson, state senator of Birm- 
ingham, who told the dealers it 
looked very much like the federal 
government was soon to put the 
greater part of their industry 
under the wage-hour law, because 
they will be declared to be en- 
gaged in interstate commerce. , 

Wholesale dealers, Senator Simp- , 
son said, would be certain to come 
within purview of the act pre-. 
scribing minimum wages and 
maximum hours, and he advised 


parts dealers, who sell 
wholesale, will be ruled in inter- 
state commerce and subject to 
provisions of the wage-hour law, 
he advised. 


New Hudson Dealers 





; anDerZee, manager 
for Hudson and Terraplane Sales 
rp. wholesale distributors here. 

King’s appointment as a master 
dealer, VanDerZee said, signalized 
a change in the company’s sales 
policy and the withdrawal of the 
company from retail sales operation 
here. King will occupy the Hudson 


Broadway Salon at 55th Street. 





MAYOR HOWARD W. JACKSON, of Baltimore, extends best wishes to A. 


H. Bishop, retiring president of the Automobile 


at testimonial dinner in his be 
to right, 
Robert P. Page, president, Autocar Co. 


Bank; D. A. Ashley, president, Ashley 


zone manager, Chevrolet Motor Co. Over 200 attended the dinner, 


Trade Assn. of Maryland, 


half. Among those 
Henry Weil, Nash distributor; t at the head table are, left 


U. 8S. Senator George Radcliffe; 


3 Bishop; M 
ley, president, Oriole Pontiac Co.; Howard w. on ae H. D. Ship- 


President, National 
Co.; A. W. Famular, 


Chevrolet Sales 
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- - Or Forever Hold Your Peace 
(Continued from Page 1) 


tive committee of NADA evidently assumed that the manu- 
facturers had rejected the contract and moved into the next 
phase of the San Francisco resolution. 

This phase called for the drawing up of a bill to bring 
about through legislation the reforms sought in the “model” 
contract. The result of this effort is the Patman bill, which 
would greatly extend the powers of the Federal Trade Com- 
mission and create under it a bureaucracy empowered to 
control the automotive industry. 

Fundamentally, both these actions are in direct line with 
government regulation of industry although the FTC pro- 
posals are merely restatements of existing federal law and 
would in no way increase the powers of the commission. 
There is real danger, however, that this may be misunder- 
stood by the rank and file of dealers who will feel that the 
promulgation of the code has increased the powers of com- 
mission and has established new laws in relation to their 
business. This will only add confusion to an already con- 
fused situation. 

The Patman bill, on the other hand, does increase the 
powers of the commission, granting it the right to “pre- 
scribe regulations” to make the act effective. It is per- 
haps the most far-reaching and shortsighted piece of legis- 
lation that has been proposed to date and probably would 
turn present confusion in the trade to complete chaos. We 
would recommend opposition to both activities. And we urge 
you not to be confused between the two. FTC hearing is 
Wednesday, March 20. The Patman referendum vote ends 
Saturday, March 30. Speak now or forever hold your peace. 


The Spring Sales Freshet 


ITH February sales setting a new all-time high for that 

month in the history of the industry, and with January 
turning in the best count with the exception of January, 
1937, the spring drives are now on. While only fragmentary 
reports are available as yet for the first 10 days of March, 
there is every indication that that period will show a gain 
over the same period in February. 

It is quite likely though that the trend in sales during the 
next 30 days will have a direct bearing on operations for the 
industry as a whole during the second quarter. Dealer stocks 
are fairly high now in all sections, but since stocks are high 
or low only in relation to turnover, the situation is quite 
normal in view of the present sales rate. Used cars, too, are 
inclined to be a little topheavy in stocks in some sections, 
whereas there are some cities where the supply seems nor- 
mal in relation to current sales. 

Chicago, for instance, reported a decline in used car stocks 
in February which is the first break that city has had in 
that direction for several months. Through the new services 
being offered by the Automotive Trades Assn. Managers, 
it now seems likely that we will be in a position soon to 
gather accurate figures on sales and stocks in leading cities 
on a monthly basis, which should prove very helpful. 

Meanwhile, the sales outlook from all reports is most en- 
couraging. There does not seem to be much reason for the 
fears held in some circles that present high sales will tap 
the spring and summer market, but rather should be con- 
sidered a forerunner of the freshet to come. 
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WE CAN Unless my feeble mem- 
STILL ory fails me, I do not re- 
LEARN! call ever having heard 


the brewing industry 
touted as superior to our own in 
business policy and sales strategy. 


Therefore, I would like to think 
that this column was the first to 
borrow the accolade from the 
brow of our sometimes pompous 
“America’s greatest industry” and 
place it on the brow of the As- 
sociated Brewers of New York 
City—at least until the end of the 
present Bock beer season! 
* * * 


My reason for this public ac- 
knowledgment of _ the 


serve as an object lesson to the 
many and various manufacturers 
of passenger automobiles in these 
United States. The brewers, you 
see, obviously have an annual 
problem which is not entirely dis- 
similar to that of introducing new 
models. Their product (which is 
heralded annually by the goat 
with the long whiskers and the 
twisted horns) was probably a 
sales problem years before Co- 
lumbus sailed from sunny Spain. 
* * # 


Perhaps it is these centuries of 


experience which have taught the 
brewers individually that it is ac- 
tually to their own selfish in- 
terests, to keep their product off 
the market until a certain date and 
then take an equal chance with 
their competitors of reaping the 
harvest which comes from public 
anticipation and _ stimulated in- 
terest. But to let you in on what 
I am driving at, perhaps I should 
explain at this point that for 
several weeks prior to an an- 
nounced date, the brewers of New 
York have been carrying on a 
campaign in the newspapers, on 
the radio and on the billboards, 
telling the public that on March 
11 and not one day before, Bock 
beer would be on sale in cans, 
bottles and in foaming beakers, 
across the mahogany. The adver- 
tisements were signed and paid 
for by all of the brewers in the 
New York area. So far as I know 
no brewer jumped the gun by of- 
fering his beverage prior to March 
11 and I assume if he had he 
would as the boys in the back- 
room would say, “still be picking 
the concrete out of his teeth!” 
* * * 


It seems to me (and goodness 
knows I might be wrong!) that if 
all of the manufacturers of pas- 
senger automobiles in the United 
States could agree for once, say 
this Fall, to withhold the showing 
of a single 1941 model before the 
National Automobile Show at New 
York opened, and if perhaps in a 
joint campaign in periodicals, on 
the radio and on billboards, the 
anticipation of the American pub- 
lic could be whetted to a white- 
heat, I am of the opinion that each 
individual manufacturer would 
profit no end. The keen interest of 
130,000,000 people who are as sus- 
ceptible as children to opening a 
surprise package, is something to 
conjure with. 

* * * 


It naturally occurs to me that 
this national showing date of 
new models could be _ rigidly 
policed by fining any manufac- 
turer or any dealer who displayed 
any new model prior to the agreed 
date, the proceeds.of these fines 
to go into the general advertising 
fund. Local shows would be opened 
or dealers could begin displaying 
the new cars on their showroom 
floors on the date set. The value 
of the shows, both national and 
local, would obviously be at a place 
where buyers could compare the 
various new models displayed, and 
the paid attendance would be mul- 
tiplied by ( %)—you guess? 

* * * 

There is probably not a man in 
this industry who does not realize 
that in recent years the theory of 
showing the public “new models” 
at an automobile show has become 
a farce; most of the “new” cars on 
display were already on streets 
and highways from Maine to Cali- 





brewers’ 
sagacity is that I hope it may 
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The views expressed in this celumn are those of our readers. 
contributions will not be accepted but confidence will 


Anonymous 
be observed upon request. 


Leaders 


Will you kindly give us_ the 
names of the automobiles holding 
the first three positions in gross 
number of sales (nationally), by 
the year, since Jan. 1, 1933 to Jan. 
1, 1940. 

May we also have the total 
number of cars sold each year by 
these leading manufacturers since 
Jan. 1, 1933 to Jan. 1, 1940. We 
would like these figures by the 
year.—_E. W. Bondy, account ex- 
ecutive, Central Outdoor Adver- 
tising Co., Inc., Cleveland. . 

Editors Note: Following are 
the three leading makes, as re- 
quested: 


Chevrolet Ford Plym. 
| eR 1993 $11,613 249,667 
ME: cxcawen J 530,528 2557 
rs 656,698 826,519 382,985 
BS 930,250 748,554 499,580 
PE soendas 768,040 765,983 462,268 
ME <eeasaes 337 $63,688 286,241 
ere 341 481,496 348,807 
Truck Figures 


In our recent letter, we inquired 
if you planned to resume publica- 
tion of new commercial car reg- 
istration figures, by states. 

The data in question are of 
value to us, and we should ap- 
preciate your letting us know if 
their publication has been per- 
manently discontinued. — Division 
of Research, Federal Reserve Bank 
of San Francisco. 

Editor’s Note: Commercial car 

registrations have _ temporarily 

been discontinued. 


Sales 


You may be interested in the 
following registrations for Feb- 
ruary in the City of Denver: 

Total passenger car _ registra- 
tions exceeded those of 1939 by 18 
percent and trucks and commercial 
cars increased 15 percent. Ford 


fornia, in owners’ hands, weeks be- 
fore the shows opened. 
* * * 


Wiser men than me will prob- 
ably shake their heads and say, 
“Sure, right idea, but you can’t get 
‘em together!” Well, all I can point 
out to you gentlemen is, that the 
brewers of N. Y. did!—G.M.S. 


led the way in total sales accow 
ing for 185 units, being divi 
into 148 passenger cars and 
trucks. Chevrolet was second wi 
159 passenger cars and 23 truc 
making a total of 182. Buick 
third with 75 passenger cal 
Dodge fourth with 40 passen; 
cars and 15 trucks, or 55; Ply 
outh fifth with 45 passenger c¢ 
and four commercials, making 
Oldsmobile sixth with 36 passeng 
cars and Mercury seventh with 
passenger cars. 

You will find a sheet attach 
from the Denver Automobile De 
ers Assn. which gives you the to 
registrations.—Alston M. McC 
president, McCarty-Sherman Mo 
Co., Denver. 


Large 


There is a large stock of 
cars on hand throughout this te 
tory. In fact, somewhat lar 
than a year ago, except for 
few Chrysler products dealers. 

New cars are heavy for 
time of year in most lines.—J. 
Johnson, J. Leo Johnson Co 
Montpelier, Vt. 


Coming Events 


MARCH 
20—Washington. Hearing on 
proposed code. 

28-29—Pittsburgh. SAE National Tre 

ortation and Maintenance mé 
ng (Mellon Institute). 

APRIL 

-8-12—Cincinnati. American Chel 
Society meeting. 

27-29—S pokane. Washington M 
Transportation Assn. annual Mé 
ing. 

MAY 
18-25—Tulsa, Okla. International 
troleum Exposition and Col 
JUNE ; 

9-14—White Sulphur Springs, W. 
SAE Summer meeting (Gree?! 
Hotel). 

17-18—Pittsburgh (Wm. Penn H0 

ennsylvania Automotive Ass2- 
nual conclave. 

24-28—Atlantic City, N. J. (Challoy 
Haddon Hall). American 5% 
for Testing Materials, 43rd 8” 
meeting. 

OCTOBER 


12-19—New York =forand Central_ 
ace). National Automobile » 
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RETAIL DELIVERIES 114% AHEAD OF 
1939 TO DATE... FEBRUARY 132% 
AHEAD OF LAST FEBRUARY 


OU’RE seeing 1939 repeating 
itself in 1940—at Studebaker! 
Sales are up sensationally for Stude- 
baker’s great line of cars—Cham- 
pion, Commander and President. 


As an observant distributor or 
dealer, you’ve probably guessed 
why... Studebaker has something 
the public wants! 


These three Studebakers are 
the cars that beat all other con- 
tenders in this year’s Gilmore- 
Yosemite Sweepstakes. 


The Studebaker Champion 
averaged 29.19 miles per gallon 
—the Studebaker Commander 
24.72 miles per gallon—the Stude- 
baker President 23.40 miles per 
gallon. 


This kind of economy plus 
stand-out style, stand-out riding 
comfort, stand-out workmanship 
and stand-out low prices is again 


giving Studebaker dealers one of 
their best years. 


Why don’t you climb on the 
Studebaker bandwagon now and 
cash in on the sweet profits of the 
still bigger months to come? 
Write, wire or mail the coupon 
alongside to Paul G. Hoffman, 
President, The Studebaker Cor- 
poration, South Bend, Indiana. 


e YOU MAKE JUST 
ONE INVESTMENT! 


@ YOU PAY JUST 
ONE OVERHEAD! 


@ YOU CARRY JUST 
ONE LINE OF PARTS! 


@ YOU ADVERTISE 
JUST ONE NAME! 


e YOU BUY JUST 
ONE ELECTRIC SIGN! 


e@ YOU DO BUSINESS WITH 
JUST ONE FACTORY! 


PRICES BEGIN AT 


for ao Champion 
ly welt te se) 
at factory 


Paul G. Hoffman, President 


: The Studebaker Corporation, 
: South Bend, Indiana 


I am interested in the profit 


possibilities of the complete : 
: Studebaker line. : 


_ STUDEBAKER . ...THE GREAT INDEPENDENT 


AMERICA’S FRIENDLIEST FACTORY 
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SAE Sets 


Two-Day Conclave Opens 
March 28 in Pittsburgh| 


PITTSBURGH.—Program for the 
Society of Automotive Engineers’ 
national transportation and main- 
tenance meeting, March 28-29, was 
announced last week. The two-day 
conclave will be held in Webster 
Hall hotel and Melon Institute audi- 
torium. 

Held in connection with the meet- 


. ing will be the public utility fleet 


supervisors’ conference. 

Following is the program for the 
two days: 

March 28— 10:00 a.m., Technical 
Forum, Mellon Institute; Chairman, 
J. Y. Ray, Virginia Electric and 
Power Co.; Subjects—(1) Lack of 
Uniformity in Capacity Rating of 
Trucks; (2) The Need for a Truly 
Economical Passenger Car for 
Fleets; (8) Maintenance Control for 
Scattered and Centrally Located 
Fleets; (4) Inaccessibility of Parts 
Requiring Service; (5) Preventive 
Maintenance. 

Discussion Leaders—C. R. Noll, 
Gulf Oil Corp.; Henry Jennings, 


CIO Won't Call 
Strike at GM, 
Reuther Says 


BUFFALO. — United Automobile 
Workers-CIO has for its goal a 30- 
hour week and a six-hour day on a 
basis of a guaranteed yearly wage, 
but it will not seek these concessions 
immediately, Walter P. Reuther, di- 





rector of the General Motors divi- | j 


sion of the union, told a mass meet- 
ing of Harrison Radiator division 
workers. 


If the CIO is successful in the 
forthcoming NLRB elections in 
General Motors plants, aims of the 
union will be a new contract includ- 
ing full seniority rights, shop stew- 
ards, vacations with pay and a 
blanket wage increase, Reuther said. 


Reuther said that to seek a 30- 
hour week would bring costly and 
disastrous strikes. The industry is 
not yet ready for this hour-week, 
he said. 


“We are not going to have strikes 
in General Motors plants,” he de- 
clared. “I understand there has been 
some talk about strikes but let me 
tell you this is propaganda aimed 
against us. We are doing a respon- 
sible job around the conference 
table. There will be no strikes.” 


‘ ham382A 


STRESSES 


CALL FOR NICKEL STEELS 


Little imagination is needed to 
visualize the terrific punishment 
endured by truck equipment on 
excavation projects. Not only must 
these vehicles carry huge loads but 
they must maintain schedules with- 
out faltering or costly delay. Good 
example of such equipment is the 
“Dumptor” truck made by The 
Koehring Company of Milwaukee, 
famed makers of road-building 
machinery. Based upon many years 
of experience, this organization 
supplements sound mechanical de- 
sign with good structural ma- 
terials. Nickel alloy steels are 
widely utilized because of their 
great strength and superior resist- 
ance to shock and i ee 
arts, such as steering uckles, 
ifferential shaft, and differential 
gears, are made of Nickel-chro- 
mium alloy steels. Steering axles 
contain 1%% Nickel; driving 
axles Nickel - chromium - molybde - 
num steel. The long-lived trans- 
mission gears are 
Nickel - molybde- 
num 





INC. New York, i. ¥. 
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Program for Transportation Meeting 





Commercial Car Journal; M. C. Hor- 
ine, Mack Mfg. Corp.; F. K. Glynn, 
American Tel. & Tel. Co.; O. A. 
Axelson, Columbia Engrg. Corp.; 
J. M. Orr, Equitable Auto Co.; 
F. L. Faulkner, Armour & Co.; J. R. 
a Commonwealth & Southern 
rp. 

1:30 p.m.—Laboratory Visit, Gulf 
Research & Development Co., Har- 
marville, Pa.; Chairman, R. M. Wel- 
ker, Gulf Oil Corp.; Address— R. J. 
S. Piggot, Gulf Research & Develop- 
ment Co.; Subject—Gasoline Econ- 
omy. 

6.00 p.m.—Open House, Venetian 
Room, Webster Hall Hotel. 

7:00 p.m.—Transportation Dinner, 
Imperial Room, Webster Hall Hotel; 
Dinner Chairman — Murray Fah- 
nestock, Ford Field Magazine; 
Toastmaster—J. M. Orr, Equitable 
Auto Co.; Speaker—P. H. McCance, 
Vice - President, the Philadelphia 
os a Vehicles Are 

‘00 


March 29—9:30 a.m., Technical 
Session, Mellon Institute; Chairman 
—B. H. Eaton, Bell Telephone Co. 
of Pa.; Speaker— Randolph Whit- 
field, Georgia Power Co.; Subject— 
aa Operations of Utility Equip- 
men 


1:30 p.m.—Simultaneous Sessions, 
Mellon Institute: 


A—(Open Session) Motor Vehicle 
Inspection; Chairman — Stephen 
Johnson jr., Bendix-Westinghouse 
Auto Air Brake Co.; (1) Speaker— 
D. M. Baldwin, Motor Vehicle De- 
partment, State of Virginia; Sub- 
ect—State Motor Vehicle Inspec- 
tion from the Standpoint of Safety; 
(2) Speaker—Capt. T. N. Boate, 
Pennsylvania Motor Police; Subject 
—State Motor Vehicle Inspection 
from the Viewpoint of a Policeman. 


B—(Closed Session) Public Util- 
ities Automotive Supervisors’ Con- 
ference; Radio Lounge, Webster 
Hall Hotel (For utility fleet super- 
visors only. 

Chairman—J. R. North, Common- 
wealth & Southern Corp.; Secretary 
—Randolph Whitfield, Georgia Pow- 
er Co.; Subjects for Discussion— (1) 
Proper Training of Operating, Serv- 
ice and Maintenance Personnel; (2) 
Dispatching of Public Utility Ve- 
hicles; (3) Depreciation and Re- 
placement of Vehicles; (4) C.O.EB. 
Trucks as Applied to Public Utility 
Work; (5) Brakes—Analysis, Reme- 
dial Measures, and Application of 
Trailers; (6) Temperature Control 
of Motors for Winter Operation; (7) 
Company Shop Versus Outside Shop 
Maintenance; (8) Selection of Oiland 
Oil Filters; (9) Selection and Main- 
tenance of Electrical Equipment— 
Coils, Condensers, Generators, Bat- 
teries, Voltage Regulators, etc.; (10) 
Selection and Purchase of Public 
Utility Vehicles; (11) Are Puncture- 
Proof Tubes Worth While? If so, 
What Type?; (12) Should Vehicles 
be Painted a Distinctive Color?; 


(13) Should Cost of Operating Trail- | the 


ers be Included in Truck Cost per 
Mile?; (14) Uniform Classification 
of Accounts. 


Pushes Car Filters 


LA PORTE, IND.—A greatly ex- 
panded marketing and sales program 
for 1940, directed toward increasing 
the use of Deluxe filters on passenger 
cars, is announced b A, Lightner, 
president of the eluxe Products 


Seep. The Deluxe filters furnished 
dealers 

of the same quality and construction 
as the Deluxe filters now being used 
by operators of trucks, buses and 
other heav 


for sale to car owners will be 


automotive equipment. 





New Distributor Greeted .. . 





NEW HUDSON BALTIMORE distributor gets executive welcome. George 


H, Pratt, left, Hudson general sales manager, and H 


. F, Byrne, right, East- 


ern sales manager, are welcoming Joe S. Calhoun into the Hudson family 
of distributors. Calhoun, formerly zone manager for the Hudson and Terra- 
plane Sales Corp. of the Washington territory, was appointed Hudson dis- 
tributor for Maryland, with sales and service headquarters in Baltimore. 





WASHINGTON AND BALTIMORE newspapermen at Hudson meeting. At 
the press table at the launching of Hudson’s spring merchandising program 
held last week in Washington, D. C., were, left to right, J. Henry Bailey, 
national advertising manager of the Evening Star; George W. Chambers, 
national advertising department of Washington Daily News; A. A. Howard, 


national advertising manager of 


Times Herald; J. 


Albert O’Brien of the 


automobile advertising department of Baltimore Sun, and Allan C. White- 


head, automotive editor of Washi 


on Post, 


Edwards Offers Semi-Trailer 
Made of Hi-Tensile Steel 


SOUTH BEND.—A new light- 
weight semi-trailer for heavy duty 
traasport work, featuring hi-tensile 
steel construction, is announced by: 
W. H. Edwards, president of Ed-. 
wards Iron Works, Inc. 


Outstanding feature is said to be 
the fact that Edwards has material- 
ly reduced the dead weight of its 
trailer, and thus increased its pay- 
load, without resorting to drastic 
departures from the time-tested de- 


Support Urged 
For Proposed 

Wagner Change 
WASHINGTON.—U. S. chamber 
of commerce’s president, W. Gibson 
Carey jr., this week appealed to the 
country’s business men and indus- 
trialists to support vigorously 
amendments to the Wagner act, pro- 


posed by the Smith committee of the 
House of Representatives. 


Carey declared that, while the 
amendments are not all that busi- 
ness men desire, they decidedly are 
a step in the right direction. He said 
that “they would prevent many of 

tyrannies of the present law. 
“They do not Seclade aus of the 
changes widely supported by busi- 
ness men,” he said, “such as elimi- 
nation of majority rule, but they have 
the great advantage of proposing 
divorcement of the new labor rela- 
tions board from the powers of in- 
vestigation and prosecution used by 
the present board, require observ- 
ance of the rules of evidence, and 
protect employers in the proper ex- 
ercise of free speech. There are 
many other changes in the direction 
of fairness to both employers and 
employes.” 





boss 








H. H. CURTICE, right, general manager of Buick, congratulates A. L. 


Newton, president of Glidden-Buick Co., on 


the latter’s display of models 


at his salesroom, 55th Street and Broadway, during the Spring Open House 
conducted by Metropolitan New York dealers, 


signs which have proved most ecun- 
omical to operate. Much of the 
weight saving has been accom- 
plished by taking advantage of new 
lightweight, high-strength metals 
and the latest technical advances in 
their application. Widespread use 
of hi-tensile steel has been a major 
factor. 

Edwards semi-trailer chassis are 
available in eight models, ranging 
from maximum payload capacities 
of 16,000 pounds to 30,000 pounds, 
with frame lenghts in all standard 
sizes. Van and freighter type bodies 
are standard, will all other types of 
bodies available on special order. 

Frames of the new Trailer stick 
to the proved principles of trailer 
engineering, but have taken advan- 
tage of the lighter weight and 
greater strength of hi-tensile steel. 
Axles are Timken weld-built Tubu- 
lar. Use of a free-end spring, in- 
stead of the conventional shackle 
type, permits moving spring cen- 
ters directly under the center of the 
axis of the frame, rather than being 
side hung, it is said. 

Radius rods directly connect axle 
and spring carrier, which assures 
constant alignment for straight line 
tracking. Rods are non-adjustable, 
because the complete unit is assem- 
bled in a fixture, making it impos- 
sible for the rod to work out of 
proper alignment. 

Fifth wheels used on the Trail- 
ers are the Edwards patented 36 
inch face type, made of pressed 
steel, rolled and welded into a single 
integral unit. Grease reservoirs are 
pressed into face to assure retention 
of lubricant. 

Bendix Duo-Servo brakes are 
standard equipment. Timkin P-Se- 
ries (mountain type) mechanical 
brakes, either vacuum or air actu- 
ated, and Lockheed Hydraulic 
brakes are optional equipment. 

The standard Edwards chassis 
provides a 40 inch frame. On this, 
the body cross-members, of perfor- 
ated hi-tensile steel, are rivited by 
angle clips which give added support 
at channel side members. 

Tailgate and rear doors are rein- 
forced pressed steel. They are much 
lighter in weight than metal-cov- 
ered wood tailgates and steel doors, 
and they are said to be more rigid 
and not subject to warping. 


Fetes 30th Birthday 


VICTORIA, B. C.—Begg Motor Co., 
Ltd., recently celebrated its 30th an- 
niversary. The Victoria business was 
founded in 1910 and is a branch of 
the company of the same name, which 
has its headquarters in Vancouver 
and which started in business in that 
city in 1908, 








Wis. Salesmen 
Planning Appeal 
On State Code 


MILWAUKEE.—At a meeting of 
car salesinen here last week, speak. 
ers insisted on enforcement of the 
Wisconsin automobile sales code, jn 
connection with which an appeal js 
to be sent to the state banking com. 
mission, whose duty it is to see that 
such codes are enforced. 

One speaker at the meeting, C.¢ 
Mills, of Milwaukee, declared that 
some features of the Wisconsin law 
on car sales had not been enforced 
as they should be, particularly those 
applying to cross-selling of cars 
(salesmen selling other makes than 
those handled by one dealer), boot- 
legging of cars, dishonest advertis. 
ing which gives car selling a black 
eye. These features, Mills said, were 
not receiving the attention from the 
commission that they deserved. 

It was charged by Milwaukee 
salesmen at this meeting that Chi- 
cago operators were bringing cars 
into the Milwaukee market for sale, 
thus avoiding the payment of a li- 
cense for the sale of cars in Wis. 
consin. 

One speaker advocated sending a 
representative to Washington, since 
it was feared, he said, that Wiscon. 
sin authorities were not strict 
enough in the enforcement of the 
law as to interstate shipment of cars 
for sale, but this proposal was voted 
down. Instead, it was decided to pe- 
tition Wisconsin congressmen, ask- 
ing them to use their best efforts to 
get support for a federal code cover. 
ing such interstate shipments of 
cars which affects the local sales- 
men. 


Dodge Truck 
Display Opens 


DETROIT.—Operated by the 2 
Dodge-Plymouth dealers of metro- 
politan Detroit, a huge new Dodge 
job-rated truck display warehouse 
opens this week at 13 Ferris Avenue, 
Highland Park. 

First of its kind in Michigan and 
next in size to the original truck 
display warehouse opened some 
time ago by the Dodge-Plymouth 
dealers of Chicago, the Detroit 
establishment will provide ample 
space for a permanent display of 
approximately 100 trucks, according 
to L. F. Van Nortwick, Dodge re- 
gional manager for Detroit. 

On the floor at all times will be a 
complete showing of the wide vari- 
ety of Dodge truck models ranging 
from the %-ton pickup to the heavy- 
duty diesel. In addition to the large 
truck display there will be separate 
exhibits of extra truck equipment. 
Arthur C. O’Brien, who has been as- 
sociated with the Dodge factory in 
truck sales work since 1933, has 
been named manager of the ware- 
house. 


Fund-Raising Body Set 


For Pan-American Road 
WASHINGTON.—Creation of an 
inter-American corporation, to 
finance the construction of the Pan- 
American highway, has been author- 
ized by the Pan-American highway 
finance committee. 

Under the plan, a non-profit or- 
ganization will be set up which shall 
have power to extend credit to any 
country seeking to carry out the 
construction of its section of the 
highway. In order to raise funds, 
the corporation shall have the power 
to issue bonds in its own name and 
sell them in the market. 


Gi 
REGROOVING simpuiricD 


As Shop Man Can Learn 1 HOUR 


groove Well in... 
With the 
REGROOVE! 
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VAN ® 


FREE COURSE OF INSTRUCTION 
WRITE FOR CATALOG TO 


VAN TIRE TOOLS, INC. 
160 N. 22nd St., Phila., Pa. 


A FEW CHOICE DEALER FRANCHISES NOW AVAIL Ae 
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ARE YOU 
MAKING MONEY 
SELLING CARS? 


If Not, Maybe You’re Not Selling 
The Right Line 


You are in the automobile business. 


But are you making the kind of money 
that your investment of work and capital 
would seem to warrant? Very likely you're 
one of those who aren’t making what they 
should. The answer must be that your mer- 
chandise isn’t the best kind of merchandise 
to make you a profit—and keep on making 
a profit year after year. 


It seems to us to be just common sense, 
therefore, for you to look around and see 
what chance you have to take on a line in 
which the profit possibilities are greater. So 
why not make a careful appraisal of the 
Chrysler and Plymouth line? Just compare 
it with the merchandise you now are selling. 
Study our line and decide for yourself 
whether it wouldn’t increase both your 
profits and your pleasure in doing business. 


Market Coverage—With Chrysler and 
Plymouth you would have the most com- 
plete market coverage to be found in the 
industry. A study of the accompanying 


diagram will prove it. 


Prestige—One of the most important 
points in salability is the prestige of the 
manufacturer. People like to buy the prod- 
ucts of big, successful companies. They are 
smart in that preference, too, because obvi- 
ously the way for a manufacturer to get big 
and successful is to make good cars. The 
Chrysler Corporation has had the most 
phenomenal success in the industry. Today 
it is the second largest producer of motor 
vehicles in the world. 


Engineering—Chrysler engineering has 
been the industry’s leader ever since the 
formation of the Corporation. Chrysler engi- 
neers have been the most resourceful, the 
most open-minded, the most courageous. 
They never have hesitated to scrap all 
precedent when a better method could be 
found, yet they never have “tried it on the 
dog” at the expense of the public. Chrysler 
engineers first made commercially avail- 
able more than 70 important mechanical 
advancements. You get the good things 
first from Chrysler. 


Public Acceptance—Public acceptance 
of the current Chrysler and Plymouth lines 
is the most enthusiastic ever accorded this 
company’s products. The public has found 
In the two lines all the things it asks—per- 
formance, size, comfort, economy, safety, 
modern engineering features. This is going 
to be a big year for Chrysler and Plymouth 
In number of units sold and the very biggest 
year in popular enthusiasm. Every dealer 
will agree that the better the 1940 line sells, 


The Whole World 
is Talking — 
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COMPLETE MARKET COVERAGE 


Every Buyer is Your Prospect! 


Plymouth Roadking ... one of a line of great 
new Plymouths at $645 and up. 


eee 


Plymouth Commercial Cars. . . $585 and up 
... Chassis and cab $555. 


aettatcal 








Chrysler Royal Coupe... one of 13 Royal and 
Windsor models, from $895 to $1350. 


Chryeler Royal Sedan...a great big quality car 
for only $995. 


en 


Chrysler Traveler . . . one of eleven Traveler, 
New Yorker and Saratoga types, $1095 to $1450. 








1... Chrysler’s Finest, 


Chrysler Crown Im 
three luxury styles, $2245 to $2445. 


All prices delivered in Detroit including Federal tax. Transportation, State and local taxes, if any, and 
special equipment extra. 


the easier it will be to sell the 1941 line and 
succeeding lines. 


Then, too, don’t overlook that Chrysler 
Fluid Drive as a sales feature will give any 
dealer a big edge. Bear in mind that Fluid 
Drive is absolutely exclusive with Chrysler. 
It’s the only device that practically elimi- 
nates shifting gears by hand without having 
another device to do the shifting auto- 
matically. 


Factory Policy—The Corporation keenly 
realizes that its own success can be no 
greater than the success of its dealer body 
and gives its dealers every chance to make 
good. Opportunities to make money in the 
parts and service departments are excep- 
tionally good. In advertising, in sales pro- 
motion, and in the size and quality of its 
field force the Corporation backs its dealers 
to the very limit. 

So, if you’re not making good profits, in- 
vestigate the Chrysler-Plymouth franchise. 
It’s a money-maker. Address inquiries to 
Chrysler Corporation, Chrysler Sales Divi- 
sion, 12200 East Jefferson Avenue, Detroit. 


CHRYSLER WOWS ’EM 
AT CHICAGO 





Chicago’s Edgewater Beach Hotel motor salon 
broke attendance and Chrysler interest records, 
according to J. H. Winn, Chicago City Manager. 
Ralph Burnstine, president of Raburn Motor 
Sales, Chicago dealer, exhibiting at this seven- 
teenth annual motor show, repo unusual pros- 
pect interest, particularly for the luxurious Crown 
Imperial and the New Yorker “Highlander” 
Convertible coupe. 


Quick Action on“ Highlander” 


When Lou Stewart, St. Louis distributor, 
received his first “Highlander” he was so delighted 





that he hired a special decorator to ev the car a 
proper setting in his show window. en the job 
was done, it was one of the most effective displays 
that any dealer ever had. 

It was so good in fact, that a man dashed into 
the store and insisted on buying the car for imme- 
diate delivery. He wanted Lou to take it out of 
the show window then and there and let him 
drive it home. 


NEW YORKERS 
SELL ANYWHERE 


B. R. Rearick, head of ar, Service & Supply 
Co., Rural Valley, Penna., sold two Chrysler New 
Yorkers in ten days and ted to close the deal 
for the third New Yorker in the next forty-eight 
hours. Mr. Rearick sold Fluid Drive and air con- 
ditioning on both of these cars. He also doubled 
his sales volume in January 1940 over Jan 
1939. Let us salute Mr. Rearick for a job 
done, ey outstanding in a community of 
948 people. 





Silent Salesman Gets ’Em 


Leonard May, salesman for the American Motor 
Sales Company at Erie, Penna., has proven that 
the use of comparative films will save deals. Just 
recently, Mr. May was on a very close deal. So he 
called in the silent salesman films, had the pros- 

t look them over, and was able to save the deal 

y presenting the story of facts, as only the film 

can do it. Mr. May recommends the constant use 
of films on every tough deal. 


GETS CAR AT 9; 
SELLS IT AT 11 


Last week our dealer at Marysville, Kansas, 
C. W. Baker, received his first Traveler with 
Fluid Drive and All-Weather air control system. 
He placed the car in demonstrator service Monday 
morning, and at eleven o’clock he had an order for 
a Traveler equipped with All-Weather air control 
system and radio. The first demonstration he 
made Monday morning with Fluid Drive devel- 
oped a sale. 
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Wis. Salesmen 


Two-Day Conclave Opens New Distributor Greeted .. . 
Planning Appeal 


March 28 in Pittsburgh| 


PITTSBURGH.—Program for the 


; 





Society of Automotive Engineers’ 
national transportation and main- 
tenance meeting, March 28-29, was 
announced last week. The two-day 
conclave will be held in Webster 
Hall hotel and Melon Institute audi- 


torium. 


Held in connection with the meet- 
. ing will be the public utility fleet 


supervisors’ conference. 












Commercial Car Journal; M. C. Hor- 
ine, Mack Mfg. Corp.; F. K. Glynn, 
American Tel. & Tel. Co.; O. A. 
Axelson, Columbia Engrg. Corp.; 
J. M. Orr, Equitable Auto Co.; 
F. L. Faulkner, Armour & Co.; J. R. 
oo Commonwealth & Southern 
rp. 
1:30 p.m.—Laboratory Visit, Gulf 
Research & Development Co., Har- 
marville, Pa.; Chairman, R. M. Wel- 





On State Code 


MILWAUKEE.—At a meeting o; 
car salesmen here last week, speak. 
ers insisted on enforcement of th. 
Wisconsin automobile sales code, jn 
connection with which an appeal i; 
to be sent to the state banking com. 
mission, whose duty it is to see that 
such codes are enforced. 

One speaker at the meeting, C. ¢ 
Mills, of Milwaukee, declared tha 
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nestock, Ford Field Magazine; 
Toastmaster—J. M. Orr, Equitable 
Auto Co.; Speaker—P. H. McCance, 
Vice - President, the Philadelphia 





not receiving the attention from the 
commission that they deserved. 

It was charged by Milwaukee 
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ing of Harrison Radiator division 
workers. 

If the CIO is successful in the 
forthcoming NLRB elections in 
General Motors plants, aims of the 











(2) Speaker—Capt. T. N. Boate, 
Pennsylvania Motor Police; Subject 
—State Motor Vehicle Inspection 
from the Viewpoint of a Policeman. 


B—(Closed Session) Public Util- 


SOUTH BEND.—A new light- 
weight semi-trailer for heavy duty 
transport work, featuring hi-tensile 
steel construction, is announced by: 





signs which have proved most ecun- 
omical to operate. Much of the 
weight saving has been accom- 
plished by taking advantage of new 
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Display Open: 
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sible job around the conference 
table. There will be no strikes.” 





dial Measures, and Application of 
Trailers; (6) Temperature Control 
of Motors for Winter Operation; (7) 
Company Shop Versus Outside Shop 


WASHINGTON.—U. S. chamber 
of commerce’s president, W. Gibson 
Carey jr., this week appealed to the 


tage of the lighter weight and 
greater strength of hi-tensile steel. 
Axles are Timken weld-built Tubu- 
lar. Use of a free-end spring, in- 


On the floor at all times will bea 
complete showing of the wide vari- 
ety of Dodge truck models ranging 
from the %-ton pickup to the heavy- 
duty diesel. In addition to the large 
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these vehicles carry huge loads but 
they must maintain schedules with- 
out faltering or costly delay. Good 
example of such equipment is the 


LA PORTE, IND.—A greatly ex- 
panded marketing and sales program 
for 1940, directed toward increasing 
the use of Deluxe filters on passenger 


divorcement of the new labor rela- 
tions board from the powers of in- 
vestigation and prosecution used by 
the present board, require observ- 





steel, rolled and welded into a single 
integral unit. Grease reservoirs are 
pressed into face to assure retention 
of lubricant. 


finance committee. 

Under the plan, a non-profit or- 
ganization will be set up which shall 
have power to extend credit to any 
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num steel. The long-lived trans- 
mission gears are 
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H. H. CURTICE, right, general manager of Buick, congratulates A. L. 
Newton, president of Glidden-Buick Co., on the latter’s display of models 
at his salesroom, 55th Street and Broadway, during the Spring Open House 
conducted by Metropolitan New York dealers. 


and they are said to be more rigid 
and not subject to warping. 


Fetes 30th Birthday 


VICTORIA, B. C.—Begg Motor Co., 
Ltd., recently celebrated its 30th an- 
niversary. The Victoria business was 
founded in 1910 and is a branch of 
the company of the same name, which 
has its headquarters in Vancouver 


and which started in business in that 


city in 1908. 
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FREE COURSE OF INSTRUCTION 
WRITE FOE CATALOG To 


VAN TIRE TOOLS, INC. 
160 N. 22nd St., Phila., Pa. 


A FEW CHOICE DEALER FRANCHISES Now AVAILABLE 













ARE YOU 
MAKING MONEY 
SELLING CARS? 


If Not, Maybe You’re Not Selling 
The Right Line 





You are in the automobile business. 


But are you making the kind of money 
that your investment of work and capital 
would seem to warrant? Very likely you're 
one of those who aren’t making what they 
should. The answer must be that your mer- 
chandise isn’t the best kind of merchandise 
to make you a profit—and keep on making 
a profit year after year. 


It seems to us to be just common sense, 
therefore, for you to look around and see 
what chance you have to take on a line in 
which the profit possibilities are greater. So 
why not make a careful appraisal of the 
Chrysler and Plymouth line? Just compare 
it with the merchandise you now are selling. 
Study our line and decide for yourself 
whether it wouldn’t increase both your 
profits and your pleasure in doing business. 


Market Coverage—With Chrysler and 
Plymouth you would have the most com- 
plete market coverage to be found in the 
industry. A study of the accompanying 


diagram will prove it. 


Prestige—One of the most important 
points in salability is the prestige of the 
manufacturer. People like to buy the prod- 
ucts of big, successful companies. They are 
smart in that preference, too, because obvi- 
ously the way for a manufacturer to get big 
and successful is to make good cars. The 
Chrysler Corporation has had the most 
phenomenal success in the industry. Today 
it is the second largest producer of motor 
vehicles in the world. 


Engineering—Chrysler engineering has 
been the industry’s leader ever since the 
formation of the Corporation. Chrysler engi- 
neers have been the most resourceful, the 
most open-minded, the most courageous. 
They never have hesitated to scrap all 
precedent when a better method could be 
found, yet they never have “tried it on the 
dog” at the expense of the public. Chrysler 
engineers first made commercially avail- 
able more than 70 important mechanical 
advancements. You get the good things 
first from Chrysler. 


Public Acceptance—Public acceptance 
of the current Chrysler and Plymouth lines 
ls the most enthusiastic ever accorded this 
company’s products. The public has found 
in the two lines all the things it asks—per- 
formance, size, comfort, economy, safety, 
modern engineering features. This is going 
to be a big year for Chrysler and Plymouth 
In number of units sold and the very biggest 
year in popular enthusiasm. Every dealer 
Will agree that the better the 1940 line sells, 


The Whole World 
is Talking — 


AUTOMOTIVE NEWS, MARCH 18, 1940 





COMPLETE MARKET COVERAGE 


Every Buyer is Your Prospect! 


Plymouth Roadking ... one of a line of great 
new Plymouths at $645 and up. 


Chrysler Royal Sedan...a great big quality car 
for only $995. 


Roan 





a at 


Plymouth Commercial Cars . . . $585 and up 
... Chassis and cab $555. 


Chrysler Royal Coupe .. . one of 13 Royal and 
Windsor models, from $895 to $1350. 


Chrysler Traveler . . . one of eleven Traveler, 
New Yorker and Saratoga types, $1095 to $1450. 


Chrysler Crown Imperial ...Chrysler’s Finest, 
three luxury styles, $2245 to $2445. 


All prices delivered in Detroit including Federal tax. Transportation, State and local taxes, if any, and 
special equipment extra. 


the easier it will be to sell the 1941 line and 
succeeding lines. 


Then, too, don’t overlook that Chrysler 
Fluid Drive as a sales feature will give any 
dealer a big edge. Bear in mind that Fluid 
Drive is absolutely exclusive with Chrysler. 
It’s the only device that practically elimi- 
nates shifting gears by hand without having 
another device to do the shifting auto- 
matically. 


Factory Policy—The Corporation keenly 
realizes that its own success can be no 
greater than the success of its dealer body 
and gives its dealers every chance to make 
good. Opportunities to make money in the 
parts and service departments are excep- 
tionally good. In advertising, in sales pro- 
motion, and in the size and quality of its 
field force the Corporation backs its dealers 
to the very limit. 

So, if you’re not making good profits, in- 
vestigate the Chrysler-Plymouth franchise. 
It’s a money-maker. Address inquiries to 
Chrysler Corporation, Chrysler Sales Divi- 
sion, 12200 East Jefferson Avenue, Detroit. 


CHRYSLER WOWS ’EM 
AT CHICAGO 


Chicago’s Edgewater Beach Hotel motor salon 
broke attendance and Chrysler interest records, 
according to J. H. Winn, Chicago City Manager. 
Ralph Burnstine, president of Raburn Motor 
Sales, Chicago dealer, exhibiting at this seven- 
teenth annual motor show, reported unusual pros- 
pect interest, particularly for the luxurious Crown 
Imperial and the New Yorker “Highlander” 
Convertible coupe. 


Quick Action on“ Highlander” 


When Lou Stewart, St. Louis distributor, 
received his first ‘‘Highlander’’ he was so delighted 











that he hired a special decorator to give the car a 
proper setting in his show window. When the job 
was done, it was one of the most effective displays 
that any dealer ever had. 

It was so in fact, that a man dashed into 
the store and insisted on buying the car for imme- 
diate delivery. He wanted Lou to take it out of 
the show window then and there and let him 
drive it home. 


NEW YORKERS 
SELL ANYWHERE 





B. R. Rearick, head of Valley Service & Supply 
Co., Rural Valley, Penna., sold two Chrysler ee 
Yorkers in ten days and expected to close the deal 
for the third New Yorker in the next forty-eight 
hours. Mr. Rearick sold Fluid Drive and air con- 
ditioning on both of these cars. He also doubled 
his sales volume in January 1940 over Jan 
1939. Let us salute Mr. Rearick for a job we 
done, especially outstanding in a community of 
948 people. 


Silent Salesman Gets ’Em 


Leonard May, salesman for the American Motor 
Sales Company at Erie, Penna., has proven that 
the use of comparative films will save deals. Just 
recently, Mr. May was on a very close deal. So he 
called in the silent salesman films, the pros- 
a look them over, and was able to save the deal 

y presenting the story of facts, as only the film 
can do it. Mr. May recommends the constant use 
of films on every tough deal. 


GETS CAR AT 9; 
SELLS IT AT 11 


Last week our dealer at Marysville, Kansas, 
C. W. Baker, received his first Traveler with 
Fluid Drive and All-Weather air control system. 
He placed the car in demonstrator service Monday 
morning, and at eleven o’clock he had an order for 
a Traveler equipped with All-Weather air control 
system and radio. The first demonstration he 
made Monday morning with Fluid Drive devel- 


oped a sale. 
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Shows 


49 Centers Note Increases 


While 79 Indexes Decline 


DETROIT.—Fewer gains were re- 
corded in February among the 147 
marketing areas of the United 
States, according to figures just re- 
leased by Brooke, Smith & French, 
Inc. 


This monthly survey of business 
conditions in the important trading 
centers of the country reported 
gains in 49 areas over January. In- 
dexes declined in 79 areas and re- 
mained without change in 19 areas. 

Greatest gains were registered in 
the following areas: Aberdeen, 
Bakersfield, Columbia, Columbus, 
Des Moines, Detroit, Fargo, Grand 
Forks, Harrisburg, Manchester, 
Montgomery, Oshkosh, Peoria, Rich- 
mond, Sacramento, Salt Lake City, 
San Antonio, Scranton, Tacoma, 
Tampa, Tulsa, Waco, Wichita Falls, 
and Winston-Salem. 

Following areas were closest to 
normal in February: Albuquerque, 
Atlanta, Augusta, Austin, Baltimore, 
Bangor, Billings, Boise, Canton, Cas- 
per, Charleston, Chattanooga, Col- 





Domestic Sales 
Dip Costs Steel 
Last Fall’s Gains 


YOUNGSTOWN, O.—Foreign 
business is good but domestic ac- 
tivity is failing so rapidly that steel 
production has lost all of last fall’s 
gains, according to major operators 
in the Mahoning valley district. 

Buying is insufficient to prevent 
further shrinkage, it was said. Even 
those users who have worked off ex- 
cess stocks are content to purchase 
only for early needs. Foreign busi- 
ness, however, is sustained near the 
improved volume developed earlier 
in the year. 

Precedent calls for a downward 
trend the next few months, but un- 
usual market conditions have dis- 
torted the seasonal pattern. How- 
ever, more substantial buying will 
be necessary to prevent additional 
curtailment in production. 

In the greater Youngstown area, 
production was up one point to 41 
last week, with the same level likely 
to be maintained this week. 


a7 OT a 
ee enpoyment 
of your visit to New York 


Stay at 
The Biltmore 


Guest rooms are spacious, lux- 
uriously appointed, dining 
rooms, of highest quality; 
service skilled, courteous; lo- 
cation, most convenient, the 
atmosphere one of distin- 
guished, home-like charm. 
Single Rooms, $5.00 up 
Double Rooms, $7.00 up 
With Twin Beds, $8.00 up 


THE BOWMAN ROOM 
for Dancing and Entertainment 
at Dinner and Supper 


FA te 


David B. Mulligan, President 
MADISON AVE. AT 43RD ST, N.Y 


Direct elevator and stairway 


ections with Grand Central 





umbia, Dallas, Detroit, Fargo, Fres- 
no, Grand Junction, Green Bay, 
Greenville, Harrisburg, Hartford, 
Houston, Indianapolis, Jacksonville, 
Kalamazoo. 

Knoxville, Macon, Manchester, 
Memphis, Miami, Milwaukee, Mo- 
bile, Montgomery, Phoenix, Reno, 
Richmond, Saginaw, St. Paul, Salt 
Lake City, Seattle, Shreveport, Sioux 
Falls, Spokane, Syracuse, Tacoma, 
Terre Haute, Topeka, Washington, 
D.C., Wilmington and Winston- 
Salem. 


Chrysler Plans 
Big Display at 


Flower Show 


DETROIT.—The automotive in- 
dustry will be represented at this 
year’s Michigan Flower Show by 
the largest garden ever displayed 
at any U. S. floral event, now be- 
ing built here as a special setting 
for new spring model 1940 auto- 
mobiles. 

At this year’s flower show, which 
opens Mar. 23 at Convention Hall, 
Chrysler Corp. will sponsor one- 
fourth of the total display as a 
setting for Plymouth, Dodge, De 
Soto and Chrysler motor cars. 
More than 30,000 square feet will 
— by the Chrysler ex- 








Outstanding “firsts” for any 
flower show will be three apricot 
trees in full flower and five peach 
trees, also in bloom. All will be 10 
feet or higher with an eight to 10 
foot spread, presenting solid masses 
of fragrant blossoms. Plans for the 
automotive garden include three 
large pools totaling 6,000 square 
feet, the largest floating a flotilla 
of black and white swans, while 
dozens of ducks will swim around 
in the other two. 


One thousand evergreen trees 
will be used in the foundation and 
background along with 500 birch 
trees. Four hundred flowering 
shrubs will provide color with 470 
rhododendrons, 200 mountain 
laurel and 1,200 azaleas. Five 
thousand tulips will be used in one 
immense bed encircling a pool and 
throughout the garden 100 hy- 
drangea plants will be interspersed 
with hundreds of perennials, an- 
nuals and bulbs. One hundred tons 
of stone will be used in this gar- 
den alone and 6,400 square feet of 
bent grass sod will be the lawns. 


Decision Promised 


On Truck Rates 


LINCOLN, Neb. — “There will be 
a decision by the Nebraska state 
railway commission in this, or any 
other case the commission hears,” 
declared Commissioner Duane T. 
Swanson after reading a press 
statement by Commissioner F. A. 
Good, calling the truck rate and 
mileage hearing that has been in 
progress during the last week a 
“courtesy hearing,” and stating that 
the commission would probably 
make no formal ruling on the re- 
quest of the Nebraska Commercial 
Truckers’ Assn. for adoption of 
the national motor freight classi- 
fication for commodities and a 
change to highway mileage in 
place of the airline mileage basis 
system. 

R. E. Powell, counsel for the 
truckers, declared that the associa- 
tion would “resist any attempt on 
the part of the commission to 
broaden the scope of the hearing 
and make this a general investi- 
gation of truck rates. We expect 
the commission to make a formal 
ruling on our requests.” 


New Price Sheets Ready 


INDIANAPOLIS.—Automotive En- 
gine Rebuilders Agssn.’s 1940 Sug- 
gested Re-Sale Schedules of Motor 
Reconditioning and Machine Shop 
Operations are now available. Errors 
have been corrected and prices ad- 
justed to conform with advancing 
prices on materials. In addition to 
ear listings used before, this new 
sheet has a great number of tractor 
listings which will be of material 
aid in pricing out jobs. 





GM OFFICIALS sign 1940 fair contract. W. W. Monahan, left, general 
manager of San Francisco Fair; Don Still, public relations manager for 
General Motors in the West; F. M. Sandusky, Fair official in charge of ex- 
hibits, and D. C. McGuire, GM official from Detroit, are shown here during 
the execution of the contract for the corporation’s new exhibit which will 
utilize approximately three times more space than its last year’s exhibit, 
and will be housed in an individual building in the Court of Pacifica. 


Trucks to Benefit from Cut 
In Liability Insurance Rates 


NEW YORK. — A majority of 
classifications for commercial cars 
are included in a reduction in au- 
tomobile liability insurance rates 
announced here by the National 
Bureau of Casualty and Surety 
Underwriters, comprising 37 stock 
insurance companies doing busi- 
ness on a nationwide basis. 


The reduction is one of a num- 
ber of changes made by the bureau 
in the Automobile Casualty Man- 
ual, effective March 11 and provid- 
ing major improvements in bodily 
injury and property damage cov- 
erages for the owners of both 
private passenger and commercial 
cars. 


In establishing lower rates for a 
wide classification of commercial 
cars, the National Bureau has ap- 
plied to them the principle which 
made possible substantial rate re- 
ductions for private passenger 
cars last year, namely, that the 
rates should be in proportion to 
the experience for individual class- 
es of risks, so far as this is 
possible at present, rather than 
overall rates embracing practically 
all classifications. 

To accomplish this, after a 
study of the commercial car exper- 
ience of its member companies by 
business classes, the National Bur- 
eau has established in the manual 
a new class for commercial cars 
whose accident record entitles them 
to lower rates. A. majority of 
commercial cars, including such 
risks as contracting and construc- 
tion companies, building contrac- 
tors, department stores, merchants 


Feb. Sales Show 


100% Increase 
In Detroit Area 


DETROIT.—Sales of new cars and 
trucks in Wayne County (Detroit) 
during February more than dou- 
bled those for the same month last 
year. During the month just ended 
new car sales totaled 8,680 units as 
compared with 4,264 in February, 
1939. ‘ 

New truck registrations reached 
697 units in February as against 344 
in the like month of last year. 

Leadership among the new car 
sales was taken by Ford, with 2,085 
units, followed by Chevrolet’s 1,624; 
Plymouth’s898; Dodge’s792; Buick’s 
673; Pontiac’s 589; Mercury’s 370; 
Oldsmobile’s 357; Chrysler’s 316; 
Hudson’s 242; Packard’s 206; De- 
Soto’s 204; Nash’s 100; Studebaker’s 
73; Lincoln’s 60; LaSalle’s 55; Cadil- 
lac’s 21; Willys’ 12. 


and manufacturers, and certain 
others referred to as “not other- 
wise classified,” have been trans- 
ferred to this new class. They will 
now be rated approximately 15 
percent lower than cars in the 
class from which they were trans- 
ferred. 


Since the new class, designated 
in the manual as Class 5, will 
embrace about two-thirds of the 
cars formerly assigned to Class 4, 
the over-all reduction in the prem- 
ium income of the companies on 
the risks heretofore in Class 4 
will amount to about 10 percent. 
Classes 2, 3 and 4 are continued, 
with Class 4 covering the smaller 
number of business car classifica- 
tions not transferred to Class 5. 
For some territories where the com- 
mercial car experience has been 
exceptionally favorable the rates 
for Classes 2, 3 and 4 also have 
been reduced. 


Ohio’s Lack of Funds 


Perils Road Rebuilding 
CANTON, O.—There will be no 
rebuilding and modernizing of 
Ohio’s obsolete arterial highways 
until the state finds means of rais- 
ing more funds for the highway de- 
partment, Col. Robert S. Beightler, 
state highway director, told 500 
highway employes at the opening of 
a three-day clinic at Hotel Cort- 
land here last week. 

“Obsolete and inadequate high- 
ways have become the most serious 
problem of my department,” Col. 
Beightler asserted. “The state re- 
ceives only 34.39 percent of the total 
revenue from motor vehicle taxes 
and this amount is not adequate for 
the improvement and modernizing 
of roads.” 





Fewer Gains in Marketing Areas 





Chrysler Dealers 
Stage Driveaway 


of 280 Vehicles wa 


DETROIT.—Chrysler distributors 
and direct dealers from the Phila. 
delphia region Friday staged one of 
the biggest driveaways in the his. 
tory of the Chrysler sales division, 
Chrysler Corp., taking a total of 280 
Chrysler cars back to their respec. 
tive salesrooms. 

The party, including over 300 per- 
sons, arrived in Detroit Thursday 
morning, the majority on a long 
special train. Thursday was spent 
in visiting the Chrysler engineering 


building in Highland Park, the forge |i 


plant and the Plymouth plant, with 
lunch at Highland Park. In the eve. 
ning, the party was entertained a 
a dinner and floor show at the De. 
troit-Leland hotel. 

Friday the delegation inspecteg 
the Chrysler plant, with lunch in the 
executives’ dining room, where it 


was addressed by Charles L. Jacob. |; 


son, vice-president and general sales 
manager. The driveaway started in 
the early afternoon. 

J. T. Condon, Philadelphia region. 
al manager, was in charge of the 
party. Sales points represented were 
Washington, Baltimore, Charlottes. 
ville, Va., Allentown, Bath, Bethle- 
hem, Easton, Emaus, Phillipsburg, 
Trenton, Harrisburg, Chambersburg, 








AE 
In 


special to 


jutomobll 


Elizabethtown, Hagerstown, Lan. |—— 


caster, Lebanon, Reading, Sunbury, 
Williamsport, York, Altoona, Cum- 
berland, Johnstown, Kingston, Lans- 
ford, Scranton and Stroudburg. 


AERA Convention 
Set for St. Louis 


INDIANAPOLIS. — Eighteenth 
annual convention of the Automo- 
tive Engine Rebuilders Assn. will be 
held in the New Jefferson Hotel, St: 
Louis, June 10-13. 

All technical sessions, as well as 
the automotive replacement parts 
and equipment displays, will be held 
in the Gold and Crystal rooms of 
the New Jefferson. 

E. R. Michener, AERA president, 
is the local chairman in charge of 
arrangements. Three days will be 
devoted to technical talks and ex- 
hibits and the fourth day will be 
turned over to exhibiting manufac- 
turers for clinics. 


GMAC Seeks Injunction 


Against Wyo. Company 
CHEYENNE, Wyo. — General 
Motors Acceptance Corp. has filed 
suit in federal district court here 
for an injunction to restrain Charles 
H. Wunnicke, the Wyoming Invest- 
ment Co. and General Motors Ac- 
ceptance Co. from using the name 
General Motors Acceptance Co. or 
the initials GMAC. 

Plaintiff, represented by John D. 
Clark, asserted that late last year 
Wunnicke attempted to stop four 
General Motors dealers in Cheyenne 
from advertising GMAC rates, the 
GMAC installment plan and General 
Motors rates. The complaint states 
that the defendant unlawfully re- 
moved signs from two of the deal- 
ers’ places of business when they 
refused to comply with his request. 
Complaint further charges that 
Wunnicke and the Wyoming invest- 
ment company have conspired to 
make unfair and unauthorized use 


of the plaintiff's name and trade |i 


initials. 


THEIR MAIL GETS MIXED UP—no wonder! For one of the men chatting 
together is Charles E. Wilson, executive vice-president of General Motors 
and the other (on the left) is Charles E. Wilson, until the first of this year 


executive vice-president of General Electric—and now 


GE's president. 


Each started his career at the bottom, the General Electric Wilson ag office 
boy and the GM Wilson as a student apprentice. They are not relateg put 


long have been friends, 
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ns PORK. —Co-operation of 
mobile manufacturers and 
ets is asked by the American 
: jeum Institute Committee on 
prication in an effort to solve the 
a plem of steadily increasing inter- 
at and mileages between drainage 
the crankcases of American 
cles. 
ee revAPI committee has been 
created to do what it can to aid in 
giving this and other lubrication 





API Group Seeking 
Industry’s Co-operation 


nation of information relating to 

lubricants and to lubrication. 

5 To inform motor car owners of 
good practice in the use of auto- 

motive lubricants. 

6 To inform automobile manu- 
facturers of the physical and 

chemical properties of lubricants 

and of the economic considerations 

applicable to the utilization of auto- 

motive lubricants. 

7 To inform automotive service 
departments of the advantages 

of promoting proper lubrication 


Britain Produces 
An ‘Ideal’ Truck 


LONDON.—(UTPS).—As a re- 
sult of collaboration with about 
1,000 users, who were invited to 
put forward suggestions, the 
“ideal” motor truck has been 


produced in Britain. 
Morris Motors have designed 


a 10-hundred weight truck with 
a 12 horsepower engine and a 
body capacity of 128 cubic feet. 
The cost is $875, unpainted. 
Morris has also produced a 5 
hundredweight van with a ca- 
pacity of 79 cubic feet and 8 
horsepower engine, costing $635. 
The power unit has been re- 


designed and carrying capacity 
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Syracuse Sales Rise 59%; 


Used Stocks 


SYRACUSE, N. Y.—Retail auto-)a 


mobile sales in Syracuse and 
vicinity continue to hold up well, 
supported by a firm situation as 
regards industrial employment and 
payrolls. 


Latest available figures on a 
group of 22 factory payrolls, rep- 
resenting a cross-section of Syra- 
cuse industry, reveals a total of 
$430,332 in the week ended Mar. 2, 
an increase of 38.05 percent over 
the corresponding week last year 
and down only slightly from the 
best level reached on the strong 


Show Increase 


little more than six months ago. 
New passenger car registrations 
in Onondaga county in February 
totaled 602, up 59.3 percent com- 
pared with February, 1939. ° 

There were 67 new trucks reg- 
istered in the county last month, 
the number being 39.6 percent 
better than in February, 1939. 


Used car sales in Onondaga 


county continue to climb, having. 
aggregated 864 (exclusive of trans- 
fers) last month, against 795 in 
January and 176 in December. No 
figures for comparable months a 


according to its director, 
a pe Ludlow, who points to the 
husiness and goodwill losses suf- 
e both the automotive and 
troleum industries as a result of 
improper servicing. 
In its effort to improve the lubri- 
ation situation, the new API com- 
mittee announces a comprehensive 
» De. program including the following 
objectives: 
ected |7 To afford a means of co-opera- 
n the | with the automotive and 
re it |cther industries in matters pertain- 
1cob- fing to lubricants and to lubrication. 
sales 9 To foster sound policies in the 
ed in / merchandising of quality lubri- 
cants. 











increased from 58 cubic feet. 


year ago are available. 


regularly. 


HOW TO REACH 
PHILADELPHIANS 





upward movement which started 


forge 
with 
 €Ve- 
2d at 










Zion- jy To promote in general the in- 
the |) terests of all connected with the 
Were Inanufacture, distribution and utili- 
ttes- | ution of lubricants. 
thle- |; promote the study of the 
ourg, 14 arts and sciences of lubrication — 
burg, Iihrough the gathering and dissemi- ST i as TE 
. | _— 
Dury, 
um. Seattle Salesmen mae 
ans- ‘ | . 
Union Proposes Tes |< 

nn | Contract Changes in ee 

° _| SEATTLE. — Automobile Sales- 
L18 men Union here has just submitted 












proposed changes in its labor con- 
tract with the dealers. 


enth 


»mo- 
ll be | Changes asked include some in- 
1, St, jnovations, such as is found in 


paragraph 14 which demands 
‘salesmen shall participate on 
an equal basis with the dealer on 
any forfeited deposits.” Dealers op- 
pose this participation idea. 
Anew provision which is strongly 
favored defines a legitimate deal- 
ership and would eliminate fly-by- 
hights, it is expected. It provides 
restrictions on sales of cars by 
other than legitimate dealerships. 
Other changes asked for include 
6p. m. closing, instead of 9 p. m. 
as at present; restoration of orig- 
inl guarantee of $125 per month, 
R= finstead of $80 as now paid; 4% 
any percent commission on _ Seattle- 
oral jélivered list price instead of 5% 
filed jPetcent of the factory list price; 
here |’ Percent on all used car sales 
arles {With trades deducted, this being an 
vest- |“ivance from 6 percent; dealers to 
Ac- |‘unish demonstrators and all up- 
ame |eP with not less than 15 gallons 
». or | Sasoline per week, eliminating 
the $20 per month allowance for 
operating cost to salesmen and a 
provision permitting salesman to 
purchase demonstrator when mu- 
tually agreed upon; no house sales, 
wich sales to total of 5 percent 
tow being permitted; and dealers 
ed to hire one salaried sales 
Manager and one salaried used 
car Manager, 


N. Y. Inspection Bill 


ae Called Up for Vote 
“_ wal BANY.—A bill providing for 
aa aa inspection of motor 
rade Vices St 8 50-cent fee by garages 
censed by the state was reported : 
: Wednesday by the Assembly 
ys and Means Committee of the 
altho gislature for a floor vote, - 
oy Scores of other measures 
& drive ome == Brsperatees for 
: e i - 
journment os y legislative ad 
4 inspection bill, sponsored by 
carries yman Herbert A. Rapp, 
000 fo &n appropriation of $100,- 
Tr enforcement, but is expected 
men state @ revenue return 
oe ray . With the state being 
Were nes for revenue, there 
Droduet Cations that the revenue 
e potentialities of the in- 
Win it | Proposal would tend to 
€gislative support. 


AUTOMOTIVE | 
ADVERTISING 


1,778 motorists who drove in during one day to 34 outstanding 
Philadelphia service stations were asked this question by Ross 
Federal Research Corporation: 


QUESTION: “Check the one newspaper in which you are most 
likely to see the advertising of automobiles, tires, gasoline and 
other automotive products.” 


THIS 1S HOW THEY ANSWERED: 


‘| 


THE EVENING BULLETIN... . . 870 Motorists 


held 
S of 


lent, 
e of 
ll be 
| Ox: This modern service station at 
City Avenue and Merion 
Avenue, is typical of the 34 
outstanding stations where the 
advertising readership survey 
was made. 
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NEWSPAPER NO. 2 
4533 MOTORISTS 


The Bulletin was named by more motorists 
than any other two newspapers combined! 


The Evening Bulletin, with 94.9% of its large 
circulation within the Philadelphia retail 
trading area, will take your advertising 
message into the majority of homes in the 
nation’s greatest City of Homes at one of 
the lowest costs per reader in America. 


NEWSPAPER NO. 3 
316 MOTORISTS 


- NEWSPAPER NO. 4 
139 MOTORISTS 


S, Phsladolehia— City of Honora 


opyright 1940, Bulletin Co., Philadelphia 
vont - 





Wiig’. 
wt ughe to Buffalo 
year \y-appoin-Q-—Earl W. Pughe, new- 
et assemhae manager of the Chevro- 
fice | take oy, Plant here, has arrived 

trom Kansas Cine e, Pughe came 
Manager . WwW 

of the Chevrolet plant’ “"* 








Greater Strength 


Street Notes Improvement 


In All of the Price Ranges 


Special to Automotive News 


NEW YORK.—Shares of automo- 
tive companies last week showed 
greater strength than for some 
time. The improvement this time 
was not restricted to the lower 
priced issues, General Motors and 
Chrysler resuming their leadership. 

Current indications are that earn- 
ings of the car and truck companies 
as a whole for the first quarter of 
this year will approach, if not ex- 
ceed, the previous best showing for 
the period. 

Packard was one of the stock 
market features early in the week, 


Less Re 


oe 
culation 
f T ‘ 
of Lransportation 
Urged by Gray 

WASHINGTON. — “We should 
view the transportation question in 
relation to its effect on the cost of 
living,” said Chester H. Gray, di- 
rector of the National Highway 
Users Conference, in a nationwide 
broadcast from the National Capi- 
tal last week on the subject of 
“American Transportation.” 

Gray made a plea to protect the 
shipping public, urging that there 

less, rather than more, regula- 
tion on the transportation machin- 
ery of the nation. 

“There is a point,” he said, “at 
which either state or federal regu- 
lation becomes restrictive — even 
prohibitory — in character, and 
most important, adds to the cost of 
transporting people and products. 
It means, second, that all regula- 
tion must be in the public interest 
and not designed to cripple and 
impede the shipping and passenger 
services of the nation, or to harass 
the use of the family automobile 
and the privately owned truck. 

“Reasonable and bearable taxes 
must be the rule; competition in 

rtation must be maintained. 





Hits Car Transport 


Kent house of 
an 


icense fee, or 
to rf an £ 
sremepe 0) 
means of the l-mount method the 


saddle-mount method, the tow-bar 
method, or any combination thereof.”’ 





STOCK PRICE AVERAGES 


Previous Latest Year 

Week Week Change Ago 
eovcccccece 35.98 36.86 
10 car-truck co.’s ... 38.55 39.41 
10 parts-access. 25.55 26.88 
4 tire-rubbers 22.97 22.97 


24 motors 





following announcement of the re- 
ceipt of a $2,000,000 order from the 
Navy for “super-marine” engines 
for the speedy surface torpedo boats 
now being built. 


From the standpoint of Wall 
Street, the automotive industry con- 
tinues to provide some of the best 
reading industrial news of the day. 


The Street found considerable 
comfort in the remarks of Alfred P. 
Sloan jr., GM chairman, in a letter 
to stockholders in which he said the 
present recession in business as a 
whole was the result of the sharp 
upturn during the last half of 1939 
and that, although inventories had 
increased during that period some- 
what, they were not increased to a 
point where a major adjustment 
might be considered essential. 


AAA Committee 
to Hold Hearings 


WASHINGTON. — In announc- 
ing the personnel of its special 
committee on roadside develop- 
ment and control, the American 
Automobile Assn. stated last week 
that the group will hold hearings 
on national roadside control poli- 
cies and that representatives of 
official, civic and commercial in- 
terests would be invited to present 
their views. 

Thomas P. Henry, AAA presi- 
dent, pointed out that the organi- 
zation’s present policy is based on 
the suggested uniform act adopted 
at the annual convention in Cleve- 
land in 1938, and he stated that 
the subject of roadside control and 
the proper measures to be adopted 
in the interest of all concerned 
war a topic of active discussion 
at the last AAA convention in 
Washington. 

With new road programs indi- 
cated on the basis of present high- 
way surveys, “with a good deal 
of difference of opinion as to con- 
trol of roadsides, with more than 
40 state legislatures to meet next 
year,” Henry said, “I am hopeful 
our committee will hold hearings 
that will prove nationally bene- 
ficial.” ‘ 












BRENTSEO RESTS Eg at mais rs cere terete Prices im coin te 


heart of things. 


ae 


Be 








EY EAGT ES 








Saat ielotetetelsetaeeiote tere 


SES S18 aes ory 


= 






argomngreepanepennng 


CONVENIENCE! 


That is why the Hotel Belmont Plaza 
is the New York favorite of men and 
women in the automotive industry. 


Just a few blocks from Grand Central 
Terminal and the midtown business dis- 
trict, at the Belmont Plaza you’re in the 


800 attractive rooms, each with both tub 
and shower and radio, from $3.00. Home 
of the famous Glass Hat. 


HOTEL 
BELMONT PLAZA 


LEXINGTON AVE. AT 49TH ST., NEW YORK 
JoHn H. Sremser, Manager 


rar RE ESE Poo aed ee toe oa 


88 82.00 
86 $2.83 | @ 
1.33 26.00 | » 
eee 28,21 
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NEW PLYMOUTH “Self-Converting” Coupe. Open roadster or snug coupe 
—at a mere touch of the control button on the dash—is this new Plymouth 


1940 convertible coupe, with power-operated 


top. This year’s longer, 117- 


inch wheelbase chassis and larger body design provides room for two 
auxiliary seats back of the driver's seat, so extra passengers also get full 
weather protection whenever the top is raised. 


By Leicester Cotton 
Staff Correspondent 

LONDON. —(UTPS).—The war, 
which has so adversely affected 
the automobile industry in Great 
Britain has, on the other hand, 
had a stimulating effect on the 
manufacture of electrically-oper- 
ated vehicles. 

One of the chief reasons is the 
rationing of gasoline, which has 
induced many large firms to place 
orders for trucks not affected by 
such restrictions. Leaving the pos- 
sibility of war out of their con- 
siderations, electric-vehicle manu- 
facturers early last year antici- 
pated a rapid expansion of busi- 
ness; however, with start of the 
war, plans are now being con- 
sidered to increase the output by 
at least four times. 


Electric vehicles, now being 
turned out, have none of the dis- 
advantages which handicapped an 
expansion of production until re- 
cent years. Although the electric- 
ally-propelled vehicle was the first 
in this country to achieve a 
speed of 60 miles per hour on the 
road, the foremost difficulty in the 
early stages of development was 
the lack of easy facilities for re- 
charging the batteries. Now, of 
course, this can be done by plug- 
ging into a charger, and batteries 
are many times more efficient. 

Already electric vehicles are 
ousting gasoline-driven vehicles 
for short-distance work. There are 
about 5,000 of them on the roads 
of Great Britain, a figure that 
will be greatly swelled within the 
next few months. As the running 


i=} | costs of light vans are very low— 




















28: ae 





the costs approximate those of 
what gasoline-driven vehicles 


would be if fuel could be bought 


at 10 cents a gallon—these vans 
are in increased demand for de- 


4ijlivery and collection work in the 
it | larger towns. 


Big department stores in Lon- 
don, such as Selfridges and Har- 
rods, have used them for many 
years, and they are also being 


i widely employed by co-operative 


stores, dairies and bakeries. Elec- 


Hijtric trucks of a larger type 


are 
used extensively by the munici- 
palities. The city of Birmingham, 


'ijfor instance, uses a fleet of more 
than 200. 


It is estimated that 100,000 ve- 


1940 HUDSON CONVERTIBLE cars 


convertible sedan, for six passengers, has t 
as one of six new convertible models 2S by Hudson dealers. 


Electrics on Upbeat 


War Rationing of Gasoline Turns British Motorists’ 
Heads Towards Once-Popular Vehicle 





hicles in Britain now consuming 
gasoline could be profitably re- 
placed by electrically-driven ones. 
These are the delivery vans and 
other cars now covering an aver- 
age of 40 miles a day or less with 
work which involves frequent 
stops. No current is consumed dur- 
ing these stops—a large advantage 
over gasoline-driven cars. Com- 
petition with the gasoline-driven 
private automobile is more remote, 
for at its present state of de- 








NAM to Discuss |1T' 
Various Problems| ‘ 
Of U.S. Industrie 


NEW YORK.—In an effort twas 
clarify industrial thinking on cy. eS 
rent economic problems, Nation, main 
Assn. of Manufacturers, co-operat. 
ing with state and local tray tate 
groups, has launched a series o tion 
informal meetings and conferency — 
in 37 industrial communities fron wre 
coast to coast. During the meet #! 
ings industrial leaders of the var. 
ous areas will sit down with NAy potive 
officials to discuss problems. Depart 

First of the 37 meetings wen last ' 
conducted in Louisville and Pitt Ship! 
burgh last week. Ten meetings an units, 
scheduled during April in Souther, against 
cities, to be followed by simily Ur 
gatherings in the Midwest, Fy} ™ 
West and New England. Belgis 

Principal speaker at most of th a 
meetings will be NAM’s president| to? * 
H. W. Prentis jr., president i Austr#l 
Armstrong Cork Co., who wil ae 
outline national industrial prob|%% 
lems. Other NAM executives wh,| quip™ 
will participate in the sessions in| 474%, 
clude Howard Coonley, boar “8% 
chairman of the association ani Parts 
chairman of Walworth Co.; C. ¥ sorles, 
Chester, association director ay mbu! 
chairman of General Foods Corp,| ~ 
Walter B. Weisenburger, associ: Co 


tion executive vice-president; No¢ 
John C. Gall, association counsel 


Sargent, association secretary, s 
Diversion | 5 






velopment the electric car finds Continued fro 1 
long distances its chief setback. oe ee = 
Even this disadvantage, though, | Provision the legislature is withow whi 
is somewhat offset by the strict | Power to impose a tax for a pe . 
rationing of fuel, under which| ticular purpose, and, before suc} year X 
private motorists are severely | Purpose has been accomplished, ty were & 
limited in their radius. eS ee 
At the works of the Associated | T°VenuUes Gerived trom “ne pom 
Electric Vehicle Manufacturers, a om entirely Glue = 
— ar. Ph ng A age The act of the legislature whic} for bal 
200 vehicles, mainly for the home was invalidated ‘4h he} amend 
market. There are also some being a. * — = —_ ; pote 
made for export. a a Se eee ae l A 
thorized a bond issue of $1,546,000 1, ¢ 
Difficulty of obtaining supplies pledging part of the automotin fuel. ( 
of raw materials, which threatened | taxes for 13 years. In commentix cents, 
to affect production at the begin-|on the bond issue, the court s | 
ning of the war, has now been that “the invalidity of the pn reas 
overcome, and sufficient material posed bond issue is made plat ) A 
has been released to enable this|bhy the undeniable fact th “*,™ 
firm, and others engaged in the wrens the constitutional prov “4 
manufacture of electrically-driven| sion expressly requires that ty” ™ 
vehicles, to carry on with their ex-| expenses of the state shall be pry ‘Pte 
panding program. vided for through an annual t 3 N 
sete levied each year to defray « th 
British Car catimated ape of that yet _— 
, ° e me o nancing het 
rutone on Rise adopted will result in paying ty ‘al al 
INDON—(UTPS).—Most of the | expenses of the fiscal year 1% T 


British companies, still producing 
private automobiles, are putting 
up their prices. The increase 
which is due to rising costs of 
material and labor, and also to 
the reduction of output except for 
export, is generally about 10 per- 
cent. 

Latest cars concerned are Wolse- 
ley, Vauxhall, Riley and Singer. 
The Vauxhall Ten is now $65 
higher and the 14 horsepower $75 
more. Wolseley, Riley and Singer 
prices are 10 percent higher. 


Roy F. Britton 


ST. LOUIS.—Roy F. Britton, 58, 
president of Automobile Club of Mis- 
souri since 1923, shot and killed him- 
self in his west-end apartment home 
March 8. Ill health over a period of 
several years was blamed. Funeral 
services were held here March 11. 
















make bow. This 1940 Hudson Eight 
been announced by Hudson 


| FORT SHELB 
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1940 over the period of 13 yea 
during which the bonds will ru 





HOTEL 


UT ¥- 


DETROIT 


A dollar s-t-r-e-t-c-h-e-s farther 
the Fort Shelby. 900 rooms wi} D 


bath, circulating ice water atl vant} 

Servidor—from $2.50. man 
v 

J. E. FRAWLEY lve 

General Manager ere £2 

es 

three” 
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egJan. Automotive Exports Show 9.4% Gain Over °3 


= |Truck Sales Up, Cars Down; 


ems| Total Is Slightly Under Dec. 


improved totals as compared with 
the January 1939 export valuation. 

As anticipated, the passenger car 
requirements were slightly reduced, 
the total for the month under re- 
view amounting to 13,334 units, val- 








Bendix Launches 
New Stromberg 
Merchandise Plan 


SOUTH BEND.—A new Strom- 
berg merchandising program has 
just been announced nationally to 
distributors and dealers. The pro- 
gram comprises a complete plan for 
merchandising replacement carbu- 














































e 
tries gpecial to Automotive News 
ffort ty W. GTON.—Aided by a well- 
On cur. maintained demand for trucks and 
Nationa) niscellaneous products, January au- 
operat. tmotive exports attained a valua- 
1 trade tion of $24,470,740, an increase of 9.4 


ries figure of $22,359,984 | ued at $7,812,328, as against 14,976 

herenen percent ar ae the. opening month | @Nnd $8,911,080 for the comparable retors and repairs, with complete 
2s from record but below the figure of $25,- | Period of last year. line of sales aids including counter 
> meet. of 1989 However, it is noted that the ex- displays, wall banners, posters, di- 


4,629 for December, 1939, the auto- 











rect-mail pieces and sales presen- 








he vari. division of the U. S§. | Ports of passenger cars reached the 

h Nay) move a commerce disclosed | !argest figure since May, 1939. Chief tations. 

. week. purchasers under the passenger car “Center-piece” of the program is 
3 wer _ ments of trucks totaled 9,538 | heading for the month were the —Photo by Norman York|@ thirty-minute sound slide film. 
1 Pitts. Peyith a value of $6,211,018 as| Union of South Africa, Australia,| ENTERTAINED at luncheon by the Dodge company, Leila Roosevelt | Following the film, a “plan book 

ngs an 8 gis and $5024207 in the [Argentina, Brazil and Canada. | (Met, Armand Denis) exhibits miniature prot of ax Haat inalan metal | summarizes the pldn with illustra- 
outhen nding period of last year. dent. Leila Roosevelt and her co-explorer husband Armand Denis, right, tions adapted from the film. 


tl ta: d fro tended trip through B » India, Chi 
Leases New uarters earte of ry As on the peovieus Recsevelt- Denis journey through the PP yl jon ae ‘paca 


J.—Aluminum Co. of ks. 
da la Belgian Congo, the latest expedition used e cars and trucks -| division of the Bendiz Aviation 


NEWARK, N. 
tie Sith Boor of the Watkeng Newest rogram 
of the National Newar ° ality of the Pennsylvania law, pro- said “the is a com- 
Building here for use as executive and COE Hearing Delayed hibiting loading of car over driver’s a setup for elena dealers 


simile The Union of South Africa, France, 
st, Fe Belgium, Sweden, and Venezuela 
the chief countries of destina- 


oneal ‘on, followed by Brazil, Egypt and 





le Jersey area. Com 4 WASHINGTON. — U. 8S. supreme] cab in auto transport truck. Case is 

. a Miscellaneous automotive prod- | 7575 “pr. 1 from’ gmalier apace’ hese court has again postponed re-argu-| scheduled to be heard week of| 22d service stations both large and 
1 prob| ucts including parts, accessories, |in the Academy Building. ment of case involving constitution-! March 26. small. 

oo on quipment, etc., amounted to $10,- 


while in January, 1939, this 

a ae accounted for $8,234,267. 
on any| Parts, including engines, acces- 
: ©, y| series, motorcycles, and internal 
or an combustion engines each registered 
————————aE~ 


Colorado Studies 
um! 2 Proposals to 
1 | Bolster Revenue 


DENVER.—Details of two pro- 
posed constitutional amendments, 
which the sponsors contend would 
raise an additional million dollars a 
cy year for state and county purposes, 
iy were announced last week. The pro- 
posed amendments, sponsored by 
eu] the Motor Club of Colorado, were 
ted to Secretary of State 





on will show that the 1940 


ti : its 

George E. Saunders with a request A casual observe d wider than 
4] for ballot titles. The two proposed : is longer 9” +. will re- 
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_ GREAT AMERICANS AT HOME 
NUMBER 4. 















AT OFFICE 

IS FASCINATED WITH LUMINOUS 
CAP FOR TOOTHPASTE TUBES 

... BUT ASKS HIS DESIGNER: 
“WHO BRUSHES HIS TEETH IN 
THE DARK ANYWAY?",.. 


AFTER LUNCH 
REVIEWS RESEARCH LABORA- 
TORY BUDGET . . . REJECTS 
TREASURER’S RECOMMENDA- 
TION TO RETRENCH. 
DEVELOPMENT ON ANTI- 
TOXIN 42-B MUST GO ON... 









AT HOME... FINDS WIFE ON SOFA SURROUNDED WITH 

MEDICINE BOTTLES... HEAVES SIGH OF 
RELIEF WHEN SMALL DAUGHTER SHOUTS: 
“YOU PLAY DRUGSTORE BOY, DADDY... I'M 
PLAYING DOCTOR!” SURE, BUSINESS IS SWELL 





...and the fun of living is not confined to those who 
can afford to override the Treasurer himself! Whether 
you are selling mouthwashes or non-skid tires, the 
market that really counts is made up of people with the 
desire and the wherewithal to buy. The American 
Home magazine — with its editorial pages and adver- 
tising devoted exclusively to usable ideas on living— 
today offers these people more ideas than any other 
magazine ... has gained over a million and a half 
new readers since 1933! 


. .. Seems like a profitable market-place in which to 
show and sell your wares... 


Among major women's and home- 
service magazines, The AMERICAN 
HOME is FIRST in percentage of: 

.--total men and women readers per 

reader-family* 
.- reader-families with executive and 


professional family heads* 
-- circulation in Metropolitan Markets 


*Starch, 1939 


Among all major magazines, The 
AMERICAN HOME today is FIRST 
in percentage of: 

«+. Feader-families with incomes over $20 

a week 
.-- editorial lines (actual) on homemakin 


. «+ homemaker readers per reader-family 
«+. circulation in Metropolitan Suburbs 


At a Mass Rate for Selective Selling! 


THE PRIMARY HOMEMAKER MARKET 





POPULATION 


oveR 1,750,000 FAMILIES LIVE BY 


~7Averrcan Home 


THE MARKET-PLACE FOR IDEAS ON LIVING 





Accident Quirks 


CHICAGO.—Following accident 
oddities were recently serviced 
by Chicago Motor club: 

A motorist, who filled his radi- 
ator with what he thought was 
anti-freeze saved from last year, 
is now in the market for a new 
car. When he started his car the 
unidentified mixture exploded! 

When giving details of an acci- 
dent in which he had injured a 
pedestrian, a befuddled driver 
said: “When I ran into the man 


he admitted it was his fault,” he 


babbled. “He said he had been 
knocked over before!” 


And ... hold on to your chair 
-+.@ motorist driving on a rural 
road skidded on a patch of ice, 
crashed into a fence and over- 
turned, disrupted a nest of rab- 
bits who, in their confusion, scur- 
ried into the open window of the 
car over the shaken motorist. 
The latter later died of blood 
poisoning caused by the rabbits’ 
claws scratching his face. 


ASTE Delegates 
Elect d’Arcambal 
At 8th Conclave 


NEW YORK.—A. H. d’Arcambal, 
consulting metallurgist, Pratt & 
Whitney division of the Niles-Be- 
ment-Pond Co., Hartford, was 
elected president of the American 
Society of Tool Engineers during its 
three-day eighth annual meeting 
which concluded March 9 at the 
Hotel New Yorker here. He suc- 
ceeds James R. Weaver, director 
of equipment, inspection, purchases 
and tests of Westinghouse Electric 
& Mfg. Co. 

Other officers are: First vice- 
president, E. W. Dickett, of Rock- 
ford, Ill.; second vice-president, El- 
dred A. Rutzen, Milwaukee; secre- 
tary, Conrad O. Hersam, Philadel- 
phia, and treasurer, Frank R. Crane, 
Detroit. Ford R. Lamb, Detroit, is 
executive secretary of the society. 

John Younger, professor of indus- 
trial engineering at Ohio State Uni- 
versity, in reporting to the conven- 
tion as chairman of a fact-finding 
committee on causes of unemploy- 
ment, declared that those who com- 
plain of technological employments 
resulting from machinery overlook 
the real reasons for unemployment 
—oppressive governmental restric- 
tions and taxation. 

“Business spending, not govern- 
ment spending, is the road to reem- 
ployment,” Prof. Younger asserted. 

Weaver, in retiring as president of 
the society, urged that schools and 
colleges enlarge their courses for 
tool engineers, to cut into the ranks 
of the unemployed by training 
skilled workers, for whom, he said, 
the demand exceeded the supply. 


Nash Is Offering 
Direction Signal 


DETROIT. — A new direction 
signal, with a finger-touch con- 
trol on the steering post shift, is 
being introduced this week by 
Nash dealers in 39 states, accord- 
ing to Karl M. Greiner, parts and 
service manager of Nash. 

The signal is of the flash type, 
with an arrow in either rear fender 
light fiashing repeatedly to indi- 
cate the direction of the turn. The 
signal is incorporated with the rear 
taillights, although both of the 
systems work entirely independ- 
ently. 

A small plastic lever that 
matches the trim of the interior 
is mounted near the tip of the 
steering post shift, and is flicked 
up with the finger tip to indicate 
a left turn, down to indicate a 
right turn. A tiny tell-tale light on 
the shift lever shows when the 
signal is working. 

The signal, Greiner said, can 
be installed in less than an hour. 


Olds Names Bonnett 


To Charlotte Position 
LANSING.—Charles R. Bonnett 
has been named assistant zone man- 
ager for the Charlotte zone, accord- 
ing to D. E. Ralston, general sales 
manager for Oldsmobile. He will be 
assistant to P. A. Sinclair, Olds- 
mobile zone manager in charge of 
the Charlotte zone. 
Bonnett has been associated with 
divisions of General Motors Corp., 
other than Oldsmobile, since 1928, 
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the 4th Dimension |W « 


The News of Automotive Advertising 





By Pete Wemhoff 


Promotion 
To consolidate and increase var- 


ious sales promotion activities, Lib- 
bey-Owens-Ford Glass Co. has 


placed North A. Wright, advertising 
manager of the company for several 
years, in charge of the new depart- 
ment, as general sales promotion 
manager. 


He’ll assist company’s 
various product 
promotion mana- 
gers, develop 
sales promotion 
programs and ac- 
tivities for the 
company’s sales 
and jobber organ- 
izations and su- 
pervise a_ sales 
training program. 
Harry M. Ives, 

F district sales man- 

Wright ager of the com- 

pany’s Shreveport 
(La.) office, has moved to Toledo as 
Wright’s assistant, and Harrold 
Bell, district sales manager at Kan- 
sas City, will move to Toledo to su- 
perintend special activities in the 
new department. 

E. M. Everhard, of Boston office, 
has been promoted to take charge of 
the Shreveport territory. George E. 
Hill jr., sales representative of Bos- 
ton office, has been appointed mana- 
ger there. Don W. Lyon, of Chicago 
office, has been 
promoted to the 
district sales man- 
agership of the 
Kansas City area. 

Carlton K. Mat- 
son, director of 
L-O-F public re- 
lations, will add to 
his duties the di- 
rection of the 
company’s adver- 
tising department, 








with Karl F. Rad- Matson 
ke continuing as 
assistant advertising manager. 


Product publicity activities will con- 
tinue under the direction of Earl 
Aiken. Matson, former newspaper 
editor, joined L-O-F a year ago last 
November to direct public relations 
generally, and to correlate publicity 
and advertising programs. 


Exploitation 


Studebaker (Roche, Williams & 
Cunnyngham) has issued a nifty 
folder for radio stations, to be 
used in connection with new 
Studebaker Champions show (plat- 
ter) which hits 96 stations this 
month. 

Provides stories and photos to 
be used in publicizing program, 
plus 19 “Things to Do” for added 
exploitation. Latter include sug- 
gestions for photos of local 
Studebaker officials in news- 
papers; planting of photos in 
automobile sections; ether inter- 
views with Studebaker dealers; 
arranging to have dealer plug 
show in his local advertising; 
contest pitting local choruses 
against the “Rhythmic Sixteen” 
group on Champions program. 

Folder, which also gives review 
of Champions 10-year period on 
air, is reported to be getting un- 
usual station response. Idea be- 
longs to Morrow Krum, Stude- 
baker publicist. 


Billboards 


Bill providing for creation of a 
commission to study and submit 
recommendations on the problems 
of outdoor advertising control, has 
been introduced in the New York 
state legislature by Assemblywoman 
Jane H. Todd, of Westchester. 


Proposed commission would be 
composed of nine members, six of 
whom would be representatives of 
various interested groups and in- 
terests and would be named by 
the governor. These would in- 
clude representatives of Garden 
Clubs, organized labor, the Grange, 
the public, the State Highway 
Safety Council and commercial 
outdoor advertising interests. In 
addition there would be two mem- 
bers appointed by the Assembly 
Speaker and president pro tem of 
the Senate. The bil appropriates 
$5,000 for expenses. 

Assemblywoman Todd explained 
that, despite attempts for the last 


two decades to obtain regulatory 
legislation, various conflicting jp. 
terests never have been able to agre, 
on a bill that would compose all gif. 
ferences and eliminate injustices 
She said she felt that if the repre.} 
sentatives of all interests involyegf; 
could sit around a table as an Official 
body, they would be able to work oy 
a program fair to all. 


3 
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Upbeat 


Pontiac’s newspaper adschedule 
in March is the greatest in the lag 
10 years, according to W. J. Mougey 
newly appointed adrector. During 
the month company is spending 4 


Hi 





percent more in newspapers than -_ ary 
was spent in March, 1939, and 1% f 
percent more than in March, 1933 


Pontiac March advertising is ap. 
pearing in more than 2,500 news. 
papers in approximately 1,600 cities ? 
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End-to-End \NTAM? 
Statistically-minded member of}paHAl 
Cincinnati Times-Star staff comessjpMOB! 
up with following data on news.isCE 
paper’s forthcoming centennial edi. 

tion Apr. 25: | TOTAL 

Paper for entire edition would] ‘Revised 
form a strip, newspaper width enney, A 
long enough to mark an air routefernatiot 
around world from New York t 
Moscow, to Nome, and back tol 
New York. Enough ink will te} A 
used to float a 45-foot cruiser with 
accommodations for eight. B e 
Radio 

Automobile manufacturers and} iiss to J 
distributors are buying large quan-/WASHIN 
tities of time on St. Louis radio sta-§ Manufa 
tions and KXOK, to date, has fivefmgress e! 
accounts. Seniority goes to Ford's act 
“Put-Put-Put” minute  transcrip-brm to th 
tions, placed by McCann-Erickson. fijeaking 
Studebaker is represented by “Musichiion U. 
of the Champions” transcriptions, bd §. 8: 
aired five quarter-hours weekly. |p st 

Willys, through P. W. White, piiciary — 
local distributor, is using five [~— 
quarter-hours weekly of “Motor- 
cade” transcriptions. Dodge is us- 
ing one-minute spots through 
Ruthrauff & Ryan, and Plymouth, 
has bought 75 minutes of news- } 
casting every week over KXOK. 

In addition, Ford Dealers of stp 
Louis are sponsoring a sports quif.”’**: 
program, featuring Jimmy Conzel-B'°"""**: 
man, over KMOX, and Dodge Deal- 
ers of Greater St. Louis are sponsor-— 
ing a weekly 60 minutes musical pro- 
gram over WIL. Other dealers have 
bought time on KWK and WEW to 
stir up buying interest during thef:::*' 
spring and summer seasons. This ish): * 
in addition to large quantities of 
space in the three local dailies. 


No Smear? 

Advertising has nothing to fear 
from the Federal Trade Commis- 
sion’s projected study of methods 
and costs of distribution, Commis- 
sioner R. E. Freer told Advertis- 
ing Club of New York last week 

The FTC is neither attempting 
nor contemplating any attempt 
either to discredit advertising 0 
to restrict advertising copy t 
such an extent that it will m 
longer be able to ‘sell’,” Freer said 
in a luncheon address. 

Taking cognizance of charges yal 5 & 
that the commission “is out to} ™ Febr 
smear advertising,” he said that|‘tanss 
“after time for reflection, the re (eade— 
action on the part of advertisers 
and advertising men was not OMti(jn ica 
of alarm.” 

Freer explained that the pul-|lisho 
pose of the inquiry “is to ascer}— 
tain and assemble pertinent facts ||linis 
concerning the whole subject of 
distribution in a number of it 
dustries.” 
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Group Seeks Repeal tntaas 
of Colo. Trade Acts|iniay 


DENVER.—Applications for bal: Woah Cane 
lot titles to place before the voters 
in November in an effort to repeal ith Dak 
Colorado’s unfair and fair trade 
practices acts passed by the general | "th 
assembly in 1937, were filed with) 
Secretary of State George E. Saun- Virginia 
ders here last week. Wave 

The unfair trades act prohibits} “Vis 
the sale of merchandise at less tha? |} jia— 
replacement costs, plus the mer aha 
chant’s cost of doing business. The} Teal % 
fair trades act permits manufactur-| * Feb 

: . - T 
ers to set retail prices. te Dee 
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and t tive News 
quan-|W Waste NGTON. ~National Assn. 


0 sta- en last week urged 
s fivetmeress either to repeal the Walsh- 
“ord’s rect or at least make it con- 
scrip-bm to the Wage-Hour law. 

kson.Fieaking for employers of six 
Music bilion U. S. wage earners, Ray- 
tions, by a8. Smethurst, NAM associate 





ly. funsel, suggested to the House 
hite, pic committee that if the 
to! Plant Activity 

ough fastam........ steady; 85, five days 
outh, pulek........ steady; 6,617, five days 
ews: P Salle. .steady; 850, four days 
TOK. puvrolet...steady; 27,000, five days 
Qf gt purser... steady; 2,780, five days 


Bivcecs steady; 2,000, five days 
rdessened rise; 7,650, five days 
iccneasue rise; 21,000, five days 
re sub-assemblies started 
Gi.aeadea rise; 2,100, five days 
Re cteasocad rise; 740, five days 
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..Steady; 4,800, four days 
..resumes; 2,400, four days 
. Steady; 11,950, five days 
isicé <a steady; 5,200, five days 
r..steady; 2,800, five days 
Picaaaard steady; 872, four days 
















Autocar, Brockway, Diamond T, Divco, Federal, GMC, Indiana, 
national, Mack, Reo, Sterling, White, etc. 


VAM: Asks Walsh-Healey Act 
Be Repealed or Changed 


Walsh-Healey act is continued in 
force wage determinations under 
the law should be made subject to 
court review. He pointed out that 
there are on the statute books now 
four major laws regulating wages 
and hours of employment, that each 
has been added with little or no 
consideration of those already in 
existence. 

Smethurst recommended on be- 
half of the NAM: 
1 Since Congress has enacted a 

general law regulating mini- 
mum wages, maximum hours, and 
the employment of minors, the 
Walsh-Healey act should be re- 
pealed. 


In event repeal is not feasible, 

there should be _ additional 
amendments to bring the require- 
ments of the Walsh-Healey act 
more in conformity with the Wage- 
Hour law’s provisions. 

NAM opposes any extension of 

the law such as would be ac- 
complished, in its opinion, by pend- 
ing amendments. 

If the statute is continued, court 

review of wage determinations 
should be permitted. 

















week, Ford’s 
group total for 
the past week 
rose to 24,290 
cars and trucks 
from 20,380 units 
in the previous 
week. Inthe 
comparable pe- 
riod a year ago 
Ford plants as- 
sembled 19,725 
cars and trucks. 

Chrysler divisions, aided by 
Dodge, accounted for 24, 380 cars and 
trucks last week as compared with 
23,204 units in the previous week. 
In the corresponding period of 1939 
Chrysler divisions turned out a to- 
tal of 19,060 cars and trucks. 

A fractional decrease was noted 
among General Motors divisions, the 
total for the past week being esti- 
mated at 44,467 cars and trucks as 
against 44,498 in the previous week. 
A total of 34,626 cars and trucks 
were assembled in the comparable 
week of last year. 


Independent producers, aside from 
Hudson, continued to hold to pre- 
vious levels last week. Studebaker 
maintained its lead among the in- 
dependents, followed by Packard, 
Hudson, Nash, Willys and Bantam. 


NAPA Sets Meetin 


RICHMOND, Va.—(UTPS).—National 
Automotive Parts Assn. will —_ its 
annual convention Mar. 
Hotel Jefferson here. 
100 delegates are expecte 
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DETROIT.—Factory sales of au- 
tomobiles and trucks totaled 421,690 
units in February, 32.8 percent high- 
er than February, 1939, according to 
estimates of Automobile Manufac- 
turers Assn. 

Sales for the first two months of 
1940 are estimated at 871,004 for the 
industry, exceeding comparable pe- 
riods of all other years except 1929. 
In January, factory sales were best 
in history for that month, AMA said. 





Bear Wins Decision 


In Basic Patent Case 

LOS ANGELES.—A basic patent 
for wheel aligning devices for auto- 
mobiles, held by the Bear Mfg. Co. 
of Rock Island, Ill., exclusive li- 
censee, was held valid in a 10-page 
opinion handed down last week by 
Federal Judge Paul J. McCormick 
in the United States district court 
here. 

The decision also declares that 
John Bean Mfg. Co., Lansing, Mich., 
a subsidiary of the Food Machinery 
Corp., San Jose, Calif., has infringed 
on the patent held by the Bear com- 
pany. The opinion grants the Rock 
Island firm the right to ask court 
injunctions to restrain the Food Ma- 
chinery Corp. from further manu- 
facturing the devices. It also en- 
titles the Bear Company to all pro- 
fits derived by the defendants from 
the sales of devices which infringed 
on the basic patent. It is also pos- 
sible that the Rock Island company 
may recover damages. 


WITH NICKEL ALLOY VALVES 


Among the earliest announcements 
for 1940 was Nash with three lines 
of cars—the DeLuxe LaFayette, 
and twin -ignition, valve - in - head 
Ambassador Eights and Sixes. Bril- 
liantly styled, featuring the Nash 
weather-eye conditioned air 

tem, the new cars merit attention. 
As always, the eye-appeal of Nash 
cars is built upon a strong and 
durable mechanical foundation re- 
lying on high quality engineering 
materials. In the engine, heart of 
any car, the highest grade ma- 
terials are used for intake and ex- 
haust valves. Intake valves are 
made of a Nickel-chromium alloy 
steel. Exhaust valves utilize a 
special heat resisting alloy of 
Nickel-chromium-silicon. Only the 
toughest, most resistant materials 
are good enough for valves, which 
must function unfailingly despite 
effects of high temperatures and 
temperature variations; must re- 
sist severe cor- 
rosion as well as 
merciless pound- 
ing and abrasion. 
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Used Car Selling Prices 
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100 YEARS ON RUBBER 
By Chri 
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Chapter LXIII—Chevrolet and Coyle 


_ “The rise of Chevrolet is one of the epics of American 
industry with almost fairy-tale aspects,” Arthur Pound 
has written in his “The Turning Wheel.” “Like Cinder- 
ella, Chevrolet rose from the ashes, went to court, was 
cheered by the populace, married, and lived happily 
ever after.” 

And when you stop to ponder over this paragraph 
one agrees that Pound is right, for no other make of 
American automobile 
had so humble a start 
and rose to the heights 
Chevrolet has, a world- 
leader in sales for 
seven out of the last 10 
years, a leadership 
gained under Bill 
Knudsen’s presidency 
and whose position has 
been made seemingly 
impregnable under the 
eo hand of Marvin 

. Coyle, who now is 
starting his eighth year 
in the “corner office.” 
The Coyle regime has 
sold 6,817,823 Chevro- 
let cars and trucks. 

Over the years I have 
heard all sorts of 
stories as to the 
origin of the Chevrolet 
car, the little Cinder- 
ella whose humble ad- 
vent eventually brought 
Bill Durant back from 
Elba after his retire- 
ment from General 
Motors in 1910, and 
enabled him to regain 
control of the giant 
corporation which he 
founded. And from what 
I learned, cupping my 
good ear outside the 
tepees of the mighty in 
. ; GM, listening to the old 
timers who were with Durant in those formative days, 
I get it that following the Durant retirement there was 
a general retrenchment and the Whiting car, which had 
been made by the Flint Wagon Works, went into the 
scrap pile, leaving the Whiting plant empty. Durant 
aoare it and this purchase started him on his way 
back into the GM family, although it did not look like 
that then. 

Durant couldn’t remain idle, even on Elba, so he or- 
— the Little Motor Car Co., named after William 

Little, who had been Buick general manager under 
Durant and who had followed his old chief. The old 
Whiting plant still was full of horse-drawn vehicles 
and was mortgaged for $200,000. Little started build- 
ing the Little, which was a four-cylinder runabout 
tagged at $650 and was intended to give Henry Ford a 
run for his money. While this was:going on Louis Chev- 
rolet, then a protege of Durant’s and an engineer in his 
own right, started work on a six-cylinder Chevrolet 
which was priced at $2,150 and which made its appear- 
ance in 1912. That year 2,000 of them were built by the 
Little Motor Car Co. and the model was carried over 
into 1913. At the same time a Little six also was built to 
sell for $1,475. The records are hazy as to just how much 
work Louis Chevrolet did for the Little company, but 
the veterans tell me that the $2,150 six was the only 
model the race driver had anything to do with in the 
way of engineering. 


Chevrolet Starts in 1911 


Convinced he had something that would return him 
to the automobile industry, Durant, on Nov. 3, 1911, 
had organized the Chevrolet Motor Co. of Michigan, 
with Louis Chevrolet, William H. Little and Edwin R. 
Campbell! as incorporators. Starting in a big way, Du- 
rant made a noble gesture—he bought some vacant 
property across the street from Ford's Highland Park 
plant and bill-boarded that here would be built a com- 
plete automobile plant, a promise that never was ful- 
filled, for Durant went to Flint instead. 

This, then, seems to have been the real start of the 
Chevrolet car. Durant had hit the jackpot. The com- 
pany grew in leaps and bounds and soon had national 





MARVIN E. COYLE, Chev- 
rolet’s general manager. 
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distribution. In 1914 the Baby Grand at $875 was in- 
troduced. The next year the price was omen to $750. 


At the same time there appeared the 790 
13,605 cars were built that year. sidgrabaeona 

No use telling here how Durant traded his Chevrolet 
for control of General Motors in 1915. That’s already 
been told in this saga. But the comeback of ’15 didn’t 
last long and in 1920 Durant again was out of his job 
as the GM leader and the next year he severed all con- 
nection with the corporation by retiring as a director 
to form Durant Motors. Then was a calm that followed 
the Durant storm that gave Chevrolet its big chance. 
It gained the top under leadership first of Pierre duPont 
and later of Alfred Sloan and the corporation climbed 
the heights of business success, with Chevrolet the 
meal ticket. 

As I have said before, it was Bill Knudsen who put 
the car on the market and it was Coyle who carried the 
ball so successfully after Knudsen joined GM’s high 
command. It is noteworthy that three years in succes- 
sion, '35, ’36 and ’37, Chevrolet sales ran to seven figures 
in each of these years—1,064,343, 1,276,668 and 1,190,- 
284. And that in 1938 Chevrolet turned out its 14th 
million motor vehicle. 


This is the sixty-third instalment of Chris Sinsabaugh’s memoirs. 
Cadillac and Pontiac next week. 


GM Boosts Hourly Wages — 
By $74,949,000 in 1939 


NEW YORK.—Due to the better 
business prevailing, General Motors 
was able to increase its payrolls for 
hourly wage workers in the United 
States in 1939 by $74,949,002, or 39.7 
percent, over 1938, to a total of $263,- 
848,703, it is announced by Alfred P. 
Sloan jr., chairman, in his annual 
report to the more than 386,000 
stockholders. 

He also disclosed that the aver- 
age number of the corporation’s 
hourly workers in the United States 
increased 29,929, or 23.8 percent, 
during the year, to a total of 155,765 
in 1939. 

Including both salaries and wages 
the world over, the total payroll for 


Sales Outlook 
Abroad Given 
In U.S. Report 


WASHINGTON.—U. S. commerce 
department last week developed the 
last of its “Snapshots of the Auto- 
motive World for 1940,” based upon 
reports of its foreign service officers 
abroad on the outlook for export 
markets this year. These opinions, 
briefed somewhat, follow: 

INDIA.—Some dealers are re- 
trenching, fearing the loss of Brit- 
ish agencies, increased prices and 
the fact that “home deliveries” will 
be almost nil during the war. Other 
dealers are adding new lines in an- 
ticipation of increased wage levels 
which, they feel, will offset the in- 
creased price of motor vehicles and 
their operation. It is believed that 
the sale of passenger cars will con- 
tinue to advance, despite the fact 
that gasoline prices and taxes there- 
on will be higher. 

MOROCCO, Tangier Zone.—Out- 
look is distinctly negative, even as 
regards European cars, which are 
subject to export restrictions in 
nearly all countries. As to American 
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the entire corporation was $386,- 
292,203 in 1939, an increase of $85,- 
466,273, or 28.4 percent, over 1938. 
The average number of salaried and 
hourly employes of the entire cor- 
poration rose 16.6 percent, from 
189,039 in 1938 to 220,434 in 1939. 

Hourly wage employes in General 
Motors plants in the United States 
worked an average of 34.9 hours 
per week in 1939, compared with 
31.2 hours in the previous year. As 
a result of the increased number of 
hours worked, average annual earn- 
ings of the regularly-employed hour- 
ly wage employe in the United 
States increased from $1,342 in 1938 
to $1,503 for the year 1939. In terms 
of purchasing power, the 1939 an- 
nual earnings were approximately 
26 percent greater than the aver- 
age annual earnings in 1929. 

Sloan reported that General 
Motors in 1939 produced and sold 
to its distributing organizations 
throughout the world merchandise 
with a net value of $1,376,828,337, an 
increase of 29 percent over 1938. 
Passenger cars and trucks produced 
and sold by the corporation through- 
out the world in 1939 totaled 1,727,- 
086, an increase of 32 percent. 


Net earnings available for divi- 
dends amounted to $183,290,222 and, 
after deducting dividends accrued 
on the $5 series preferred stock, 
were equivalent to $4.04 per share 
of common stock in 1939, compared 
with $2.17 per share in the preceding 
year. Dividends on the common 
stock increased from $1.50 per share 
in 1938 to $3.50 per share in 1939. 
Approximately 386,000 stockholders 
participated in common and pre- 
ferred dividend disbursements total- 
ing $159,497,902 in 1939, compared 
with $73,564,641 in 1938. There was 
retained in the business in 1939 for 
its protection and expansion $23,- 
027,468, equivalent to 54 cents per 
share of common stock. 


Net working capital at the close 
of 1939 was $434,172,831, compared 






































trade, it may be noted that the price 
of gasoline doubled during 1939 and 


conditions of transportation. Ocean 
freight rates have doubled. 

NORWAY. — Although gasoline 
stocks are said to be ample, prospec- 
tive car buyers are holding back 
through fear of gasoline sales quotas 
being imposed again. 


YUGOSLAVIA.—Fear of war, 
with consequent requisitioning of 
motor vehicles and scarcity and ris- 
ing price of gasoline, are proving 
deterrents to automobile sales. 


TURKEY.—Some dealers ' still 
have small stocks of 1939 models and 
any real improvement in the market 
for American cars will be dependent 
entirely upon international develop- 
ments and an improvement in the 
exchange situation. 


Sets Annual Banquet 


NEW YORK.—Annual banquet of 
the Automobile Merchants Assn. of 
New York, Inc., will be held April 4 
at Hotel Commodore. Encouraged by 
the successful banquet last year, as- 
sociation directors are plannnig a 
cunetion patterned along. similar 
ines. 


the supply is uncertain under war 


with $387,243,513 at the close of 
1938. Cash and cash items totaled 


$298,921,683, compared with $242,- 
895,320 at the close of the previous 
year. 


Total compensation, consisting of 
salaries and bonus participation, for 


the executive management group, 
comprising 184 of the corporation’s 
major executives, was equivalent in 
1939 to 15 cents per share of com- 
mon stock after allowance for fed- 
eral corporate income taxes, as 
against earnings of $4.04 per share. 
This compares with 10 cents per 


share in 1938, the increase being 


largely accounted for by the in- 
creased bonus resulting from im- 
proved earnings. 


Total executive management com- 
pensation was equivalent to 44 cents 
for each $100 of retail price of the 
corporation’s products sold in 1939, 
compared with 39 cents in 1938. For 
each dollar of total payroll, total 
executive manegement compensa- 
tion amounted to two cents, com- 
pared with 1% cents in 1938. 





“Dealers Tell Me," by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap 
pears weekly in Automotive News. 















































Nash Appoints rn 
Bartlett to Aid Ke 


Parts, Servi if 


DETROIT.—Appointment of 7 
Bartlett to the home office stag 
the parts and service department | 
a further step 
the s eneral}, 
pansion of 
activities Hy my 
field, is annound pre in 
by Karl M. Gre ee 
er, parts and ge 
























4 ice manager, ste 
wy Bartlett, wy ha 

ee x. will act in ay mi 
< motion and sy) ing 8 


visory capag 
was formerly y 
Chrysler Mp the sta 

Parts Corp. as 
pervisor of parts and accessory g wer of 
vertising in the sales promotion @gith 91 
partment of the corporation. Jaye o 
joined Chrysler in 1936, after for a tt 
years as a member of the parts ais com 
accessory organization of Chevr 
Greiner said that much of Ng 
service expansion during the p precedit 
year has been directed toward pf There 
fecting owner service facilit the end 
throughout the country and to dave o 
development of broader natiog ¢ $212, 
parts availability. january 
A great deal of attention, he sq purin 
is being given to Nash’s new “Biggs gol 
anced Parts Stock Plan,” which percent, 
placed in effect early in the 1, turno 
model season. The system was gg ave! 
signed to increase dealers’ parts af gere 1,3 
service efficiency through more @¢ the 0 
fective parts stock control. An idg $436, 
portant result of the system, Gre 
er said, is that it largely eliminaj Durin 
important and costly obsolescesgg cars 
losses, thus making it possible}—— 

pass on greater savings to N 
eV 


Schaeffer Heads || F 
Chevrolet Zor 


DETROIT.—Appointment of P 
L. Schaeffer as Chevrolet's 
manager in New York, and pro 
tion of four other New York 
executives, are announced. 

Schaeffer moves 
up from the post 
of city manager, 
which he had oc- 
cupied since May 
1, 1938. He has 
been with Chev- 
rolet since June 
1, 1927, when he 
joined the or- 
ganization as a 
district represen- 
tative at Philadel- 
phia. 

Martin J. Logan, 
former city manager for Que 
County, moves to city manager 
New York, the post vacated 
Schaeffer, while John H. Beck 
former assistant zone manager 
charge of used cars, becomes ¢ 
manager for Queens County, pumet, 
post, in turn, being filled by prom 
tion of Joseph G. Vilsack, form om i 
assistant zone manager in chag”* © 
of new cars. Fink, 

C. J. Clark, regional car distrib € 
tor at Tarrytown, is appointed 1 
sistant zone manager in charg¢? DETE 


T. B. Bartlett io 
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new cars at New York, succeed Finke ; 

Vilsack. ham-Pa 
no 
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United Motors Staging | ,,.'¥\ 


Spring Sales Meeting Finke 
DETROIT.—United Motors Sef ter wit 
ice is now holding a_ series | &t ma 
spring. meetings in each brad§ & Chic 
territory to give its distributors } 'giona 
plans and policies for the 19 Overlan 
season. The meetings are bel XM beca 
conducted by W. N. Potter, vif o the 


president and general sales m# Mainin, 
ager, assisted by L. W. Mart he rej 
eastern division sales manag] Manag, 


Verne A. Dupey, central diviS4 pany , 
sales manager, and Ira J. Kenne4 capacit: 
western division sales manager. 

A new sound slide film, annow} 
ing the advertising and merch 
dising program of United Mot 
is a feature of the meetings wh 
will take until Apr. 1 to comp 
in the 21 United Motors bra 
cities. C. B. Stiffler, president # 
general manager of United Moti 
Service, is attending several of ¥ 
spring meetings in the east 3 
central west. 





Alterations Completed 
ST. LOUIS.—MacCarthy Motor 
(Ford) has just completed extens! 
alterations and improvements in 
sales and service department, 
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, as reported by the 
Me pee eine ers of San Antonio 
| ANd seg stomobile Trade Assn., reflected 
ager, steady improvement in sales 
tt, w be have been evident during re- 
in a pat months, a total of 1,318 cars 
And Supd peing sold compared with 1,127 in 
7 CApaci january. The report follows: 
nerly wf there were 1,351 units on hand at 


of the month, with sales 


rp. es 1,318 units for a unit turn- 
eSSOry a wer of 98 percent, as compared 
Notion gyith 91 percent for January. Total 
ation. 2 of the cars sold was $398,623, 
after thi 9 turnover value of 91 percent, 


! ed with 73 percent for 
Chev a oay, and an average value of 
of Neg as compared with $272 for the 
the 5 month. 
ward ph There were 1,378 cars on hand at 

facilith gp end of the month, having a total 
nd to dylue of $430,212, and a unit value 
natiog ¢ $212, as compared with $323 for 






n, he g an January there were 1,127 
new “Bhars sold for a unit turnover of 91 
which t, a total value of $306,666, 
the 1§; turnover value of 73 percent, and 
on wasdm average value of $272. There 
Parts abgere 1,851 cars on hand at the end 
more é¢f the month with a total valuation 
1. An ide $496,024 and an average value of 
m, Greggs. 
limina§ During February, 1939, there were 
solescen) yg cars sold for a unit turnover of 
tention iene 


Pa “New Colors Set 
ds || For Mercury, 
Zou, Ford, Zephyr 


hn i DEARBORN.—Bright new spring 

d pron slors for Lincoln-Zephyr, Mercury 

‘ork ypid Deluxe Ford cars are an- 
nounced 


Lincoln- Zephyr is offered in 
»|Benington gray and Stanhope 
as well as in the eight other 
available since the presen- 
mn of the 1940 line. Bennington 
y is a light gray metallic shade 
gets its name from Bennington 
tery. Stanhope green takes its 
? from the color made famous 
an oldtime coach-maker. It is a 
B light metallic shade. 
3 s new colors are garnet, 
light maroon, and Cotswold 
gay, a metallic near gun-metal 
"| Sor which takes its name from 
- Queg he cottage in the historic Cots- 
ager wid district of England. The two 
vated §@¥ Shades bring to eight the 
Becks Mmber of Mercury color options 
nager | ™W available. 
mes Deluxe Ford also is offered in 
inty, 4 @met, as well as in the six other 
y prom Mades available since the 1940 cars 
, form “ete introduced. The Ford V-8 
1 charg “or options remain unchanged. 


ait _ Is Appointed 

inte raham District Head 

mane DETROIT.—Appointment of F. N. 

cceedy Finke as district manager of Gra- 
tam-Paige Motors Corp., with head- 
quarters in Indianapolis, is an- 


hounced by August Joh i 
n gust Johnson, execu 
B | | tive vice-president. 
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etn started his automotive ca- 
rs Sel "r with Graham in 1923 as assist- 
eries 7 manager of retail truck sales 
brad] & Chicago, In 1928 he was named 
snare onaal manager of the Willys- 
he 7 tland organization, and in 1930 
° 4 of th € assistant sales manager 
r, ¢ Hupp Motor Car Corp., re- 
. ' hmining there five years. In 1935 
aa rejoined Graham as district 
divisi z oa with the com- 
oo cuaal - - In his present 
on ome, replaces J. G. Clarke, 
nnous! 
Seat 
otos 
bg No Argument on Fine; 
ompl Sold Meters to City 
aa UmARLESTON, W. Va.— 
Moto “ae local motorist paid 
1 of | failure & smile—a $1 fine for 
ist a ‘Moet feed a parking meter. 
surp People argue,” said the 
seed Police justice. 
ill fondant eoment,” replied the de- 


He 


identified himself as the 
who sold the city its 
devices, 


‘tor 
x tens! 
in 5 





(nit Turnover Hits 98% 
Compared with 91% in Jan. 
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87 percent, a total valuation of $278,- 
573, a turnover value of 77 percent, 
and an average value of $279. There 
were 1,236 cars on hand at the end 
of the month with a total valuation 
of $388,040 and an average value of 
$314. 

During the same month in 1938 
there were 1,012 cars sold for a unit 
turnover of 67 percent, a total valu- 
ation of $273,551, a turnover value 
of 61 percent, and an average value 
of $270. There were 1,533 cars on 
hand at the end of the month with 
a total value of $466,892 and an aver- 
age value of $305. 


Sales during February this year 
have greater significance, when it is 
noted that they represent the great- 
est achievement during the past 
three years, with the exceptions of 
March, 1938 and March, 1939. 

Continued sales improvements are 
predicted for March. 


NEW DODGE Model in Easter sty 


showing of the Hollywood model is 


Set Rate Hearing 


COLUMBIA, 8S. C.—South Carolina 
Public Service Commission has or- 
dered all motor carriers to show cause 


oa 





said to be in production and available for delivery. 


Mar. 26 why a proposed standard rate 


> Re ae 
OO NS. 


le parade. Beginning March 17, Dodge 


dealers will give the public its first glimpse of the Hollywood model, a 
four-door sedan with new features and luxury touches. Though this first 


in the nature of a preview, the car is 





Used: Car Sales 
Are Boosted by 


Heavy Promotion 


MILWAUKEE. — With new car 
sales reported running ahead of 


\ 1939 for many dealers, heavy pro- 


motion campaigns have also been 
successful in moving used cars 
during the past month, according 
to Milwaukee County dealers. 


At the Badger Pontiac Co., 
which has been under the man- 
agement of J. L. and W. L. Dono- 
van for approximately a month, 
a staff of 33 salesmen averaged 
almost two car sales daily in the 
10-day period of February. During 
this period, 14 new cars and 43 
used cars were sold. 


John Dietz Motor Co. (Dodge- 


scale should not be put into effect in] Plymouth) reported business one- 


this state. Following two years’ study 
of the uniform rate proposal and state 
regulation of such rates, the commis- 
sion’s order suggested a scale in seven 
different classifications. 


third better than a year ago. The 
firm reconditions all its used cars 
selling at $200 or over and guaran- 
tees them as well. 


s ITS A LOT SIMPLER THAN CARDS 


Car owners are just as interested in getting 
more out of their cars as they are in playing 
a better game of cards. And the rules of bet- 
ter car performance are a lot easier to follow. 

Get the facts across and you'll make it a 
lot easier to keep your customers happy. 
They won’t expect you to tune-up their cars 
for top performance on low quality gasoline. 
Or complain about “knock” or “ping” when 
it’s the gasoline they buy that causes the 
trouble. 

The chart at the right shows just about 
all a car owner needs to know . . . the infor- 
mation that Ethy] is helping to drive home 
to your customers on the radio and in im- 
portant magazines. 


ANTI-KNOCK QUALITY 
OF GASOLINE... 


aay 


THE FARTHER YOU CAN 


MAXIMUM POWER 
(without knock or ping} 





HERE ARE THE SIGNS OF IMPROVED GASOLINE 


BETTER — This sign on a| pump 
means that tetraethyl) ,aliq- 
uid ,has been ad@ed to the gasoline 
to improve its anti-knock quality. 
More than three-fourths of all the 
motor fuel sold todayin the United 
States and Canada is “leaded” 
gasoline. 





means that: The 
enough lead (tetraethyl) for, high- 
est anti-knock, is a dealer’s finest 
motor fuel and the engine’s spark 
can be advanced closest tothe point 
of maximum power and economy. 


BEST— The’ ‘Ethyl” embiem 
gasoline 


contains 


THE BETTER THE.GAS—THE BETTER THE CAR 


TUNE IN EVERY MONDAY NIGHT — Tony Martin, Andre Kostelanetz and his orchestra, 
featured on ‘Tune-Up Time” over coast-to-coast network, Columbia Broadcasting System. 


ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline 








PHILADELPHIA.—New light on 
markets and on the purchasing abil- 
ity of American families is provided 
in an extensive study just completed 
by the Commercial Research divi- 
sion of the Curtis Publishing Co., 

d on the Government’s Con- 
sumer Purchase Survey, prepared 
by the bureau of labor statistics and 
the bureau of home economics. 

From this new study it is learned 
that there are such things as “mar- 
ket habituation,” the “cost of con- 
gestion,” that the upper half of the 
income group account for some- 
thing more than 70 percent of all 
expenditures and that “all markets 
start at the top.” 


While, on the average, the families 
of America end the year with a sav- 
ing, this results from the balance 
left over in the budgets of the upper 
half income families over-balancing 
the average family deficit in the sec- 
ond half of the income group, it is 
reported. The conclusion is that 
selling to this lower half market is 
selling against a deficit and in a 
group where the average families 
have little room within the budget 
to exercise preference. 

The study shows that although in- 
come scales down as the size of the 
city decreases, the cost of rent, 
food and transportation declines 
more rapidly so that those who live 
in the small cities have larger bud- 
gets available for other items. In 
detail the report says that an aver- 
age New York family with a $1,500 
income has $395 left for other needs 
and wants, compared with $48 for 
a similar family in Chicago, $655 in 
six large cities, $697 in 14 middle- 
sized cities and $799 in 29 small 
cities. 

The study disposes of the idea of 
market saturation by showing that 
the highest rates of expenditure on 
such durable goods as automobiles, 
refrigerators, washing machines, 
vacuum cleaners and such are at the 
very income level which showed the 
highest percentage of ownership of 
the same item, From this fact Cur- 
tis has developed the concept of 
“market habituation.” 

“The survey has definitely estab- 
lished the fact that families of low 
income are obliged to economize on 
the purchase of units of small value 
as well as units of large value,” the 
report says. “The pressure of min- 
imum essentials against a limited 
family budget has an adverse effect 
upon the purchase of face powder, 
toothpaste and canned soup, -as well 
as upon the purchases of automo- 
biles and electric refrigerators. 

“In every product classification 
the tendency is for the expansion to 


Rubber Imports Take 
Sharp Drop in Feb. 
WASHINGTON.—Imports of rub- 
ber in February amounted to 43,088 
long tons, a sharp reduction from 
the all-time high of 72,496 tons in 
January and the previous record of 
71,395 tons in December, 1939, ac- 
cording to advance statistics re- 
leased by the U. S. department of 
commerce. 
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Curtis Survey Sh 


‘All Markets Start at Top,’ 
Study of U.S. 
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Families Show 


take place in two directions. First, 
the more prosperous family pur- 
chases necessities in greater vol- 
ume and in each classification in- 
creases its expenditures for the min- 
imum essentials. At the same time 
new products, which are of the lux- 
ury or semi-luxury class, naturally 
come into the budget with the in- 
crease in income. Thus it may be 
expected that a family, which en- 
joys an increase in income, will buy 
more of the products it is already 
buying and also buy a greater range 
of products. 

“It must not be overlooked that 
economy is also a consideration all 
the way up the income scale. The 
marginal families for any product, 
whom the manufacturer may expect 
to bring into his market by reduc- 
ing his price, improving his product 
or devising a new type of advertis- 
ing appeal, are not all located at the 
bottom of the scale, but are scat- 
tered throughout the entire range 
of incomes. By whatever method 
the market for his product is ex- 
panded, it is likely that a greater 
part of the additional business will 
come from the upper end of the in- 
come scale than from the lower end.” 


The study adds that while low- 
priced articles get a greater relative 
share of their total volume from the 
lower end of the market than high 
priced articles of the same type, the 
upper half contributes the larger 
share of the total even of the low- 
priced items, 

The report declares: that “all 
markets start at the top” and that 
products are not divided into those 
with an upper-half market and 
those with a lower-half market. In 
a@ particular case it may be neces- 
sary to penetrate deeper to cover 
any given percentage, but on the 
average 70 percent of the total is 
concentrated in the upper half. 

“The upper half is also character- 
ized by greater stability and greater 
uniformity in the pattern of living,” 
according to the study. “Stability 
can best be built with families of 
stable income who may not be called 
upon to curtail their consumption 
so sharply in times of economic re- 
cession.” 

In a breakdown of how Americans 
spend their money, Curtis’ study 
shows average income and savings 
of deficits as well as the money and 
percentage expenditures of upper 
and lower half families for food, 
clothing, housing, household opera- 
tions, house furnishings and equip- 
ment, automobiles, personal care, 
medical care, amusements, tobacco, 
reading, education, gifts, taxes, etc. 
and “other items.” The detail is pro- 
vided for New York, Chicago, six 
large cities, 14 middle-sized cities 
and 29 small cities. 

Taking the six large cities as typ- 
ical, the study shows the average 
upper-half family has a saving of 
$224 a year while the lower half fam- 
ilies have a $98 deficit. Total expen- 
ditures of the top group amount to 
$2,137 a year and of the second half 
$854. 





-=keep Automotive News coming! 
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Dealer Sons Graduate .. . 
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eds Light on Purchasing Abilit 








GRADUATION EXERCISES were held last week for the 32 dealers’ sons 
who have completed their work in the eighth session of Chevrolet’s Post- 
Graduate School of Modern Merchandising and Management. M. E. Coyle, 
Chevrolet general manager, and commencement speaker, is shown here 
(right) congratulating 8S. W. Eline, Eline Chevrolet Co., Louisville, on his 
graduation. The second member of his family to complete the eight-week 
course, Eline followed in the footsteps of his brother, A. J. Eline (center). 





ON HAND to congratulate the Canadian contingent who graduated from 
the Post-Graduate School of Modern Merchandising and Management, was 
J. E. Johnson, director of sales for General Motors of Canada, Ltd. Left to 
right are G. H. Johnston, Johnston Brothers, Quesnel, B. C.; Johnston; Max 
L. A. Thompson, Standard Motors, Ltd., Swift Current, Sask., and Cal J. V. 
Ramsden, Nelson Transfer Co., Ltd., Nelson, B. C. 





J. S. CLARK, assistant manager, Chevrolet advertising department, also 
attended the graduation banquet. He is shown here (center) with J. R. 
Willis, (left) Minton Chevrolet, Inc., Logan, W. Va., and R. B. Raub, Raub 


Chevrolet Co., Albia, Ia. 


‘Sleeper’ Used Cars Cost 
Dealers Dollar Per Day 


NEW YORK. — A recent survey, 
demonstrating that a “sleeper” 
costs the dealer a dollar for every 
day it remains on the lot, points 
up the need for shortcuts in used 
car re-conditioning and merchan- 
dising, J. Weemhoff, assistant gen- 
eral sales manager of Collins & 
Aikman Corp., told his field force 
last week. 

In consequence, he told his pro- 
motion representatives, dealers 
should be continually reminded of 
the importance of easily cleaned 
and refurbished upholstery in cut- 
ting down re-conditioning charges 
and in helping sell the used car. 

The “dollar-a-day”’ estimate was 
obtained from representative auto- 
motive dealers, he said. Since this 
figure is incapable of reduction be- 
cause of continuing overhead and 
other expenses, the only places in 
which a dealer can reduce his 
investment in a car are in the 
trade-in allowance and in the out- 





Leipzig Fair Successful 
Despite European War 


LEIPZIG, Germany.—Annual 
Leipzig Spring Fair, recently con- 
cluded, compared favorably in size 
and attendance with peacetime 
fairs. It comprised 6,600 exhibits 
assembled from 18 foreign coun- 
tries, of which 15 had prepared 
national collective exhibits. 

Among the foreign countries par- 
ticipating in the show were Bel- 
gium, Bulgaria, Estonia, Greece, 
Italy, Japan, Yugoslavia, Latvia, 
Luxemburg, the Netherlands, Rou- 
mania, Sweden, Switzerland, Slo- 
vakia and Hungary. 


of-pocket expenses for repairing 
and re-conditioning. 

Worn fabrics require _ replace- 
ment or slip-covering, Weemhoff 
pointed out, and it is to the deal- 
er’s advantage to avoid this expen- 
diture if possible. In the past mo- 
hair velvets have shown themselves 
most suited to long wear and easy 
cleansing, and the company’s new- 
est upholstery fabric, canda cloth, 
will show the same desirable qual- 
ities when 1940 models are traded 
in, he claimed. 

Since most new cars come back 
eventually to the same dealer as 
trade-ins, dealers can protect their 
future investment in a used car by 
specifying canda cloth in the new 
cars they order now from the fac- 
tory, Weemhoff suggested. The 
sales promotion force of the textile 
company will carry this message to 
dealers during the coming months. 


Car, Truck Sales 


Increase in N. C. 


RALEIGH, N. C.—Motor vehicle 
license bureau reports that North 
Carolinians purchased 3,677 new 
automobiles during February, 874 
more than were purchased during 
February, 1938. New truck reg- 


istrations during the month were | to 


876, compared with 660 for the 
corresponding month last year. 


Bureau said the first two months o 
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Dealers Tell Me . || 
(Continued from Page 3) to be 





to deal directly with Ford, Chryy. |x | 
ler with Chrysler and GM wit|at, P 
GM and so on. I am optimist) | wer 
enough to believe that progres 
has been and can be made jp jpedi@ 
that direction. 


* * *# 
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77 answer the question put } sell 
the writer of the second letter|” tin 
I think perhaps we have not fulh|” an 
thought through the problem frop for 
the standpoint of both the many, severly 
facturer and the dealer. I wonde igs of 
sometimes if we are not stij aly 5 
applying 1926 methods to 14 efficie 
merchandising, both from thi, op 
dealer and manufacturer stané. wedate 
points. A good outlet for the many. elf 2 
facturer may be a bad competit fac 
for the dealer and these viewpoint Seems 
cannot be aided by governmen|! wif 
control. It can only be done anj 
only will be done when deal oll 
themselves can convince man soposi 
facturers that a bad competits 
for the dealer is in the long run _ 
poor outlet for the factory. It wif - 
take a lot of discussion betwee LONC 
the dealers and their individual 4 toy 
manufacturers to do this. But I 
think the answer lies in dealen 
through NADA or otherwise, as|® 
sembling facts to substantiate th 
arguments that conditions shoul 
be changed and then going dired 
to their manufacturers with thos The 5 
facts. Except in individual casey 
he Tec 
br 


ma 
the aut 
mn wi 
d on 
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I do not think that has been tried, 


So far as the legislative idea |i. 
is concerned, I do not feel that |i. sai 
government control will bring jw 
better results than we have been 
able to obtain to date—and these |r 
results are not satisfactory. Deal- | 
ers should realize that inde} 


through a third party. 
who were saved by M 
come followers of Moses, and 
will ever be thus. If we turn te 
government to free us, we mus 
grant government the right t 
control us. 


Opening Day’s 
Receipts Given 
Over to Charity 


CHEYENNE, Wyo —A re 
wrinkle in formal opening tactialy 
for service stations was inaugurated} gia, 
here recently by the Chief Oil Caly the 
with the first day’s receipts bein] We 
turned over to charity. Idea méipiing 
with spontaneous success. abou 

Instead of the usual souvenitiite car 
given away at openings, officials ol we » 
the company decided on giving thtlmspeci 
first day’s gross profits to the Kite ¢ 
wanis club for advancement of theif}tankne: 
under-privileged children’s prograll} fg it” 
Members of the club served as serv} ‘J gp 
ice station attendants for a day, d|beping 
ing a “land office” business and a; 
the same time getting “a kick” ot |ieslers), 
of the whole procedure. wt sel 

The Kiwanians were assigned tjtardg 
work one-hour shifts. i 
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Duesenberg Custom Job 


Seen as a Possibility 
INDIANAPOLIS.— Possibility o 
a plant for producing new custom 
built Duesenberg automobiles her 
has been disclosed. August § 
Duesenberg, former manufacture!) the , 
of the car, revealed that “persom 
on the West Coast are interested 
in financing” such a venture. 
“T’ve got a very definite ide 
what the new car would look like 
and general ideas about its 
pacities,” he said. “The whole 
thing depends now on _ prope oUt eve; 
financing. The new car would bt the tele 
more like the old, lighter job we) ts jt 
turned out many years ago, o times 9 
the big one of recent years. ; New buy; 
would be built to go about 1!) ‘I q 
miles an hour and would > /}?teent 
powered by an eight-cylinder mo the sal, 
r.” 


ment, | 
he f 


a 


of this year saw new registration | 


of 7,973 units, as compared with 
6,412 for the same period last year. 


New truck sales in January and}; 
February were 2,170, compared || 


with 1,801 for the same two months 
of 1939. 
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| for “sleeping sick- 
ty be -_ factory because that 
car No. 1,000,000 and 
others, had already been 
for. So Bill put in an im- 
request ~ Dodge No. 2,- 
dept Jt, 

IN 1934 came a chance 
. distributorship, too good 
down, so Bill took the of- 
Meus be ived. tn 

where he liv ” 
many|aorm'tritls among the celebri- 
Wonder. of the screen. But even the 
rt stil sy sight of the stars was in- 
o 194) t to hold = a ae 
m the rtuni beco: . 

stana |, 0Pr° ch Graham presented 
 Manvheif and, last Nov. 7, he flew to 
wpoint p ticket and promising 
rnmen is wife to be home for a Sunday 
Ne anilsper date. The investigation so 
deal him in the Graham 
Mant} eposition that now he has had 
Apetitor percent of an air ticket to re- 
z run 
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livid iG it poe — 
ual ute it— e sales- 
But ooo ‘most important cog in 
dealer}, ry of retail selling in 
ise, a+/4, automobile business. He’s the 
ate the meets the buying public, 
shoul] 4 on his shoulders rests the re- 
; dired|easibility of making the sale. 
h thow}"te salesman had his innings at 
| Cast), recent Pontiac conclave when 
n tried), Sales Manager Don Bath- 
e idea nek 






















“prought to the meeting 23 
sl that line salesmen from all parts of the 


bring |, to tell the high command 
© beenienething about their methods. 
| theselnese 23 salesmen had sold 364 
, Deal-Instiacs and 568 used cars in the 
inde- ht 30 days, and Bathrick wanted 
» had liom to tell the meeting something 
Those |,jout their methods of salesman- 
es be- lai. It was the first time Pontiac 
and it|er had brought such a gathering 
Urn to lwether at the factory. 
> must 2 8 


ws 
z= 
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WHILE THE doors of the meet- 
ing were closed against me, yet I 
id a pipeline that brought me 
Ieondhand some of the testimony 
And it sounded so sen- 
that I am passing along these 
ints that should be interesting 
all automobile salesmen. 


Pn | 


rity ‘DEALERS should spend more 
used car promotions. A certain 
-A Dmount from the purchase price 
“id each used car should be set 
guratetuide for this purpose,” a majority 
Oil Cild the salesmen suggested. 
8 beini| ‘We usually get sales action by 
ea méivling the prospect the truth 
wbout a used car,” said others. “If 
uvenite car has something wrong with 
cials lt we make a point of calling the 
ing thtlmespect’s attention to the defect. 
the Kite customer remembers our 
of theitimakness and thinks better of us 
rogram i it” 
aS serv! “I spend at least $300 a year 
lay, 7 leping my customers sold,” said 
and - salesman in a metropolitan 
ck” 0 a. “For instance, I send 
“addressed, stamped post- 
gned tilaris asking the customer to get 
2 touch with me when he plans 
" coming in for service. When I 
lob | his —* go to the service 
Bes Dity | anager make an appoint- 
bility ~- When the customer drives 
lity he finds everybody waiting for 
: his car is fairly new and 
a, nee one, I tell 
| On me’ and fix 
acture the charge with th : 
persons} Mrtment afte: aaata™ service de 
! es ¢ « 
‘T HAVE a bo 
y on my payroll 
ok like en week and he does nothing 
‘ts ci-(l0r mee &,™imeograph machine 
whok| tut "spp Sd one star. “I get at 
200 postcards to ts 
proper} %t every prospec 
uld be} the week. Using names from 


we 

- = ed is surprising how many 

» hee ver the cost is covered by 

ce il] 1 aaltess dug up.” 

1d bel resent “f around with a little 

> “a or ae months after 
= e,” said another. 

etimes it is a key container, 


i | Prospects Put my personal car in 
‘T hear tha nas,” Says another. 

a tri Joe Spivis is making 
bin, lea ® Up state and say to 

j r little ines about putting a 
ees ang po, mY Pontiac?’ He 

by the time he gets 
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(Continued from Page 1) 






register business. My wife thinks | : 
it’s awful but I won't part with it. | ? 
As long as I live that chair will 
stand in its place. I won it selling!” 
* ¢ ¢ 

NEARLY 50 years ago, and be- 
fore there was any such con- 
traption as an automobile, Louis 





back he is sold. I’ve found that ’ 
man Gocen't resins elt the pha C. Block, one of Denver’s crack 


backs of his old car until he takes nen 4 — en vam ¢ b ont. 
a 60 mente behind the wheel of|tor of a bicycle paper ‘ont Louis 
“Leave the sales album with a made himself at home in our 


prospect over night and tell him an a aoe iio ee a 


to look through it. A good per- 
centage of the time he and his a ae began to assume! ¢, 1, MeCUEN, Oldsmobile general manager, second from left, congratu- 
family sell themselves before I call a co _— y it, hooking lates A. H, Brandéei, assistant manages of _amemaeeees on his fection -“ 
for the book again,” was another thet com 7 a Pease Oldsmobile. cmaleres wheee 3 membership qualifications is: 25. ‘years or more 
statement. territe On, ep of service with Oldsmobile and General Motors Corp. John Weaver, secretary 
* * © rritory. For more than 30 years | and treasurer, left, and Charles Blades, right, 80-year-old dean of all Olds- 
SITTIN he held that connection as man-/| mobile employes and vice-chairman, are the other permanent officers of 
G IN at the meeting was , th izati 
that old war horse, Richard H. = s Ford’s Philadelphia area. | the Ormmmimmttom, es 
Gt vice-president of sales of City if ioc Lacs and tole last 500-mile race at Indianapolis,|up race driving, he need have no 
neral Motors, who couldn’t re- he served as president of the | #8 sot himself a sideline at which | worry about a job. We could book 
sist telling the salesmen that “I’ve Philadelphia A . bile Trade|he is making good in a big way.| him steadily for six months. He 
never since had the elation I had n. P ee race’! under Firestone auspices (his vic-| really is a whiz as an after-dinner 
as a retail salesman. I think more Lo aot ae tory last Decoration Day was/| speaker.” 
men with retail training should be \ os pas ong a week 880,| achieved on Firestones) he has| Firestone has put out in booklet 
moved into organizational chan-|/e@ving behind him a host of|teen making a reputation for him- form, “Why I Became a Race 
nels in the corporation. For sales | friends in the automobile industry, | sei¢ on the platform and over the/| Driver,” written by Shaw himself 
training makes good men better — torres with me in the loss of | sir, He has just concluded a 25,-| (no ghosting) which proves he is 
men. the tee fan who ranked high in| 090-mile tour during which he/as clever with a typewriter as he 
Ive got an old leather chair at | the two industries. made 339 speeches and 62 radio|is on the speaking platform. 
rer that I won by selling 385 7 © talks. Writes a Firestone man: Pete Wemhoff’s Fourth Dimension 
points when I was in the cash| WILBUR SHAW, winner of the| “If Wilbur ever wants to give ' offers news of automotive ° 








RETAIL SALES UP 62% 
AGAINST INDUSTRY GAIN OF 40% 


e 
“NEW (Six SWINGING THOUSANDS | 
OVER FROM LOWEST-PRICED CARS!” DEALERS SAY 


ARE YOU THE MAN 
WE'RE LOOKING FOR? 


A Special Invitation It Will Pay You to Read 


“Things have been happening mighty fast here at 
Pontiac in the last few months. When we introduced 
the new Special Six last Fall, we felt we had something 

retty exciting, but we had no idea of what a ‘ten strike’ 
it really was. The way it has captured the enthusiasm— 
and the pocketbooks—of buyers in the lowest-price field 
has exceeded our highest expectations. 

“With this new Special Six leading the parade, closely 
followed by our new ‘Torpedo’ Eight and our new 
De Luxe Sixes and Eights—17 models in four different 
price ranges—I honestly believe we have today the 
most profitable franchise we've ever had in our history. 

“At the present time we have open dealerships avail- 
able in a few localities that do not require much invest- 
ment, but they have been closing up fast since the good 
news about our Special Six has been getting around. 
Are you one of the men we are looking for? Why don’t 
you drop me a line today? Direct it to me personally 
and it will have my earnest attention.” 

Sincerely, 





WITH SALES in 1939 62% ahead of 1938 against an indus ain of 
only 40% —and with sales reaching an chtine high in ‘aun a this 
year—no wonder Pontiac dealers are happy! 


One of the big reasons for these thumping sales gains is the tre- 
mendous demand for the new Special Six in the lowest-price field. 
Over 50% of all sales in 1940 have been Special Six models as dealers 
report thousands of lowest-priced car buyers swinging over to Pontiac! 


_ With the new Special Six making inroads in the lowest-price field — 
with the new “Torpedo” Eight invading the fine-car field—and with a 
Six or — for every buyer in between, it’s easy to understand why 
Pontiac ealers’ profits are mounting steadily. Consider, too, that 
Pontiac dealers have an owner group whose enthusiasm is bringing 
them hundreds of walk-in sales every week! 


a ae en to oer mnee Sees Pontiac, ask any Pontiac dealer 
what kind of people we are to do business with. It wi 
read the message at the left. tae © en ee ee 


© Va. 


for Profit and Permanence 




























General Sales Manager ; ay 
Pontiac Motor Division, Pontiac, Michigan 
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Lesson 1n Sex Es 


Women have a language of their own. cm 
Men neither speak it, write it, nor try to understand it. = 
Keen advertisers sell to women in their magazines, 

where only women’s language 1s spoken. 


Companion [ 


Circulation exceeding 3,450,000—Rate based on 2,800,000—Excess 650,000 





THE CROWELL-COLLIER PUBLISHING COMPANY 





